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State of New Hampsﬁ?re "

Department of Revenue Administration 6g

109 Pleasant Street
PO Box 457, Concord, NH 03302-0457
Telephone 603-230-5005
“www.revenue.nh.gov

Carollynn J. Lear
Commissioner Assistant Commissioner

Lindsey M. Stepp

June 5, 2019

His Excellency, Governor Christopher T. Sununu
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Revenue Administration (DRA) to enter into a contract with
Montagne Communications LLC (Montagne) of Manchester, NH, to provide strategic
communications and public relations services to the DRA, in an amount not to exceed
$33,000, with three options to renew for one additional year each, effective upon Governor
and Council approval through June 30, 2020. 100% General Funds

Funding is available in the following account:

01-84-84-840510-1501 Document Processing, Department of Revenue

Administration

103-502664 Contracts for OP Services FY 2020 $33,000.00
EXPLANATION

The DRA seeks the assistance of Montagne Communications with strategic
communications and public refations services in furtherance of the DRA’s mission to fairly
and efficiently administer the tax laws of the State of New Hampshire in manner that merits
the highest degree of public confidence in our integrity. One way that the DRA achieves this
goal is through frequent open and transparent communications with the public. The DRA
has previous experience with receiving strategic communications and public relations
services and feels that utilization of a professional vendor in this field is the most efficient
and effective way to communicate important topics like cases, technology updates, and
legislative changes to the taxpayer and practitioner community. Additionally, in the next year
the DRA expects that this vendor will assist with extensive public outreach that will
accompany the rollout of the DRA’s new Revenue Information Management System (RIMS)
to Meals & Rentals, Medicaid Enhancement Tax, and Nursing Facility Quality Assessment
taxpayers.

On March 8, 2019, the DRA issued a Request for Proposal (RFP), RFP REV 2019-01
Strategic Communications and Public Relations Services with proposal responses due on
April 02, 2019. Three proposals were evaluated on the basis of 100 points in the following
categories: Technical (15 points), Solution (15 points), Experience (20 points) and Cost (50

TDD Access: Relay NH 1-800-735-2964
Individuals who need auxiliary aids for effective communication in programs and services of the
Dapartment of Revenue Administration are invited 10 make their needs and preferences known to the Department.



points). Attached hereto as Schedule A, is the list of all bidders and their scores. Based on
the evaluation criteria, Montagne was chosen as the highest scoring proposal.

We respectfully request your consideration regarding this matter.

Respectfully Submitted,

dk{mﬂ M- Frepy

Lindsey M. Stepp
Commissioner of Revenue Administration



PROPOSAL EVALUATION SUMMARY
RFP REV 2019-01 Strategic Communications and Public Relations Services

The State used a scoring scale of 100 points applied to the RFP as a whole. Points were distributed among four (4) factors
15 points — Technical
15 points - Solution
20 points - Vendor Company Quahflcatlons
50 points - Solution Cost’

100 points - Total Possible Score

'Summary. Table
- RFP REV 2019-01 Strategic Communlcatlons and Public Relations Services
) Vendor Solution
Company Cost Points| TOTAL
. . - | Technical Solution Qualifications 50 Points | 100 Points
Company - | Company Address 15 points 15 Points - 20 Points Max | Solution Cost Max Max
Montagne 814 EIm St. Suite- 205 - ' 1
Communications | Manchester, NH 03101 12.80 13.70 1_7.'40. $ 33000 500 83.9
mS5 Marketing | 707 Chestnut Street | ‘
Communications | Manchester, NH 03104 9.20 8.40 15.00 $ 106,500 15.5 48.1
Broadreach | 19 Commercia! Street
Public Relations Portland, ME 04101 11.50 11.40 15.60 $ 49,500 33.3 71.8

DRA Individual Scorer Name

Individual Scorer Position/Agency

Lindsey Stepp

Commissioner - NH Department of Revenue Administration

Carollynn Lear

Assistant Commissioner - NH Department of Revenue Administration  _

Debra Bourbeau

Director of Taxpayer Services Division - NH Department of Revenue Administration

Ora LeMere

Director of Collections Division - NH Department of Revenue Admlmstrat:on

Roger Marchand

Project Manager - NH Department of Revenue Administration




FORM NUMBER P-37 (version 5/8/15)
Subject: Contract for RFP REV 2019-01 for Strategic Communication and Public Relations Services

Notice: This agreement and all of its attachments shall become public upon submission to Governor and
Executive Council for approval. Any information that is private, confidential or proprietary must
be clearly identified to the agency and agreed to in writing prior to signing the contract.

AGREEMENT
The State of New Hampshire and the Contractor hereby mutuclly agree os follows:

GENERAL PROVISIONS
1. IDENTIFICATION.

1.1 State Agency Name 1.2 State Agency Address
Department of Revenue Administration 10? Pleasant Street

P.O. Box 457

Concord, NH 03302-0457
1.3 Contractor Name 1.4 Contractor Address
Montagne Communications, LLC 814 Elm Street Suite 205

Manchester, 03101
1.5 Contractor Phone 1.6 Account Number 1.7 Completion Date 1.8 Price Limitation
Number June 30, 2020 $33.000

{603) 644-3200 . 0 1-84-84840510-150 1
1.9 Contracting Officer for State Agency 1.10 State Agency Telephone Number

{603) 230-5006
Lindsey M. Stepp. Commissioner .

1.11 Contractor Signature 1.11 Name ond Title of Contractor Signatory

f‘ ( ? 0\)\‘%\ E.J. Powers, Executive Vice President
~ (\

113 Acknowreligement: State of AJLL . Counly of DM L mherem Zi

/ 30 / / . before the undersigned officer, personally appeared the person identified in block 1.12, or
sonsfocioniy proven to be the person whose name is signed in block 1.11, and acknowledged that s/he executed this
document in.the capocity indicated in block 1.12.

1.13.1 Signature of Notary Public of, Justice of |

Peace
- i h% SUSAN M. WALKER, Notary Public
LT &CM\—' Stata of New Hampshire
P My Commission Expires May 18, 2021

__[Seal]l

1132 Nome and Title of Notory or Justice of the Peace

Y
’

1.14 Srcte'Agency Signature 1.15 Name and Tille of State Agency Signatory

Lindsey Siepp, Commissioner
noey AP B¥epp  pate Mlz0)1a

1.16" Approval by the N.H. Deparirhent of Administratidn, Division of Personnel [if applicable)

By: Director, On:

ral (Form, Substance and Execution) (if applicable)

o o5y [Le1 g

1.18 Approval by the Governor and Executive Council (if opph'cob!e}'

By: On:
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2. EMPLOYMENT OF CONTRACTOR/SERVICES TO BE
PERFORMED. The State of New Hampshire, acting through
the agency identified in block 1.1 ("State”}, engages
confractor identified in block 1.3 {"Contractor”) to
perform, and the Contractor shall perform, the work or
sale of goods, or both, identified and more particularly
described in the attached EXHIBIT A which is
incprp’oroted herein by reference [“Services").

3. EFFECTIVE DATE/COMPLETION OF SERVICES.
3.1 Notwithstanding any provision of this Agreement to
the contrary, and subject to the approval of the
Governor and Executive Councll of the State of New
Hampshire, if applicable, this Agreement, and all
obligations of the parties hereunder, shall become
effective on the date the Governor and Executive
Council approve this Agreement as indicated in block
1.18, unless no such approval is required, in which case
the Agreement shall become effective on the date the
Agreement is signed by the State Agency as shown in
"block 1.14 (“Effective Date").
3.2 If the Contractor commences the Services prior to the
Effective Date, all Services perfarmed by the Contractor
prior to the Effective Date shall be performed at the scle
risk of the Contractor, and in the event that this
Agreement does not become effective, the State shall
have no liability to the Contractor, including without
limitation, any obligation to pay the Contractor for any
costs incurred or Services performed. Contractor must
complete all Services by the Completion Date specified
in block 1.7,

4. CONDITIONAL NATURE OF AGREEMENT,
Notwithstanding any provision of this Agreement to the
contrary, all obligations of the State hereunder, including,
without limitation, the continuance of payments
hereunder, are contingent upon the availability and
continued appropriation of funds, and in no event shall
the State be liable for any poyments hereunder in excess
of such available appropriated funds. In the event of @
reduction or termination of appropriated funds, the State
shall have the right to withhold payment until such funds
become available, if ever, and shall have the right to
terminate this Agreement immediately upon giving the
Contractor notice of such termination. The State shall not
be required to transfer funds from any other account to
the Account identified in block 1.6 in the event funds in
that Account are reduced or unavailable.

5. CONTRACT PRICE/PRICE LIMITATION/ PAYMENT.

5.1 The contract price, method of payment, and terms of
payment are idenfified and more particularly described
in EXHIBIT B which is incorporated herein by reference.
5.2 The payment by the State of the contract price shall
be the only and the complete reimbursement to the
Contractor for all expenses, of whatever nature incurred
by the Contractor in the performance hereof, and shall
be the only and the complete compensation 1o the
Conlractor for the Services. The State shall have no
liability to the Contractor other than the contract price.

5.3 The State reserves the right to offset from any amounts
otherwise payable to the Contractor under this
Agreement those liquidated amounts required or
permitted by N.H. RSA 80:7 through RSA 80:7-¢c or any
other provision of law.

5.4 Notwithstanding any provision in this Agreement to
the contrary, and notwithstanding unexpected -
circumstances, in no event shall the total of all payments
authorized, or actually made hereunder, exceed the
Price Limitation set forth in block 1.8.

4. COMPLIANCE BY CONTRACTOR WITH LAWS AND
REGULATIONS/ EQUAL EMPLOYMENT OPPORTUNITY,

4.1 in connection with the performance of the Services,
the Contractor shall comply with all statutes, laws,
regulations, and orders of federal, state, county or
municipal authorities which impose any obligation or duty
upon the Coniractor, including, but not limited to, civil
rights and equal opportunity laws. This may include the
requirement to utilize auxiliary ¢ids and services to ensure
that persons with communication disabilities, including
vision, hearing and speech, can communicate wilh,
receive information from, and convey information to the
Contractor. In addition, the Contractor shall comply with
cll applicable copyright laws.

6.2 During the term of this Agreement, the Contractor
shall not discriminate against employees or applicants for
employment because of race, color, religion, creed, age.
sex, handicap, sexual crientation, or national orgin and
will take affiimative action to prevent such discrimination.
6.3 If this Agreement is funded in any part by monies of
the United States, the Contractor shall comply with all the
provisions of Executive Order No. 11246 {“Equal
Employment Opporiunity"}, as supplemented by the
regulations of the United States Department of Labor (41
C.F.R. Part 60), and with any rules, regulations and
guidelines as the State of New Hampshire or the United
States issue to implement these regulations. The
Contractor further agrees to permit the State or Uniled
States access to any of the Contractor's books, records
and accounts for the purpose of ascertaining
compliance with all rules, regulations and orders, and the
covenants, terms and conditions of this Agreement.

7. PERSONNEL,

7.1 The Contractor shall at its own expense provide all
personnel necessary to perform the Services. The
Contractor warrants that all personnel engaged in the
Services shall be qualified to perform the Services, and
shall be properly licensed and otherwise authorized to do
50 under all applicable laws,

7.2 Unless otherwise authorized in writing, during the term
of this Agreement, and for a period of six (6} months after
the Compiletion Date in block 1.7, the Contractor shall
not hire, and shall not permit any subcontractor or other
person, firm or corporation with whom it is engaged in a
combined effort to perform the Services to hire, any
person who is a State employee or official, who is
materially involved in the procurement, administration or
performance of this Agreement. This provision shall
survive termination of this Agreement.
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7.3 The Contracting Officer specified in block 1.9, or his or
her successor, shall be the State's representative. -In the
event of any dispute concerning the interpretation of this
Agreement, the Contracting Officer's decision shall be
final for the State.

8. EVENT OF DEFAULT/REMEDIES.

8.1 Any one or more of the following acts or omissions of
the Contractor shall constitute an event of default
hereunder {“Event of Default™):

8.1.1 failure to perform the Services satisfactorily or on
schedule;

8.1.2 failure to submit any report required hereunder:;
and/or

8.1.3 failure to perform any other covenant, term or
condition of this Agreement.

8.2 Upon the occurrence of any Event of Defaull, the
State may take any one, or more, or all, of the following
actions:

8.2.1 give the Contractor a written notice specifying the
Event-of Default and requiing it to be remedied within, in
ihe absence of o greaier or lesser specification of time,
thirty {30) days from the date of the notice: and if the
Event of Default is not timely remedied, terminate this
Agreement, effective two (2} days after giving the
Coentractor notice of termination;

8.2.2 give the Contractor a written notice specifying the
Event of Default and suspending all paymenits to be
made under this Agreement and ordering that the
portion of the contract price which would otherwise
accrue to the Contractor during the period from the date
of such notice until such time as the State determines that
the Contractor has cured the Event of Default shall never
be paid to the Contractor;

8.2.3 set off against any other obligations the State may
owe to the Contractor any damages the State suffers by
reason of any Event of Default; and/or

8.2.4 treat the Agreement as breached and pursue any
of its remedies at law or in equity, or both,

9. DATA/ACCESS/CONFIDENTIALITY/ PRESERVATION.,

2.1 As used in this Agreement, the word “data” shall
mean all information and things developed or obtained
during the performance of. or acquired or developed by
reason of, this Agreement, including, but not limited to, all
studies. reports, files, formulae, surveys, maps, charts,
sound recordings, video recordings, pictorial
reproductions, drawings, analyses, graphic
representations, computer programs, computer printouts,
notes, letters, memoranda, papers, and documents, all
whether finished or unfinished.

2.2 All data and any property which has been received
from the State or purchased with funds provided for that
purpose under this Agreement, shall be the property of
the State, and shall be returned to the State upon
demand or upon termination of this Agreement for any
reqson.

9.3 Confidentiality of data shall be governed by NJH. RSA
chapter 91-A or other existing law. Disclosure of data
requires prior wiitten approval of the State.

10. TERMINATION. In the event of an early termination of
this Agreerment for any reason other than the completion
of the Services, the Contractor shall deliver to the
Contracting Officer, nol later than fifteen {15) days after

" the date of termination, a report {*Termination Report”)

describing in detail all Services performed, and the
contract price earned, to and including the date of
termination. The form, subject matter, content, and
number of copies of the Terminaition Report shall be
identical to those of any Final Report described in the
attached EXHIBIT A,

11. CONTRACTOR'S RELATION TO THE STATE. In ihe
performance of this Agreement the Contractor is in all
respects an independent contractor, and is neither an
agent nor an employee of the State. Neither the
Contractor nor any of its officers, employees, agenis or
members shall have authority to bind the State or receive
any benefits, workers' compensation or other
emoluments provided by the State o its employees.

12. ASSIGNMENT/DELEGATION/SUBCONTRACTS. The
Contractor shall not assign, or otherwise transfer any
interest in this Agreement without the prior wiitten notice
and consent of the State. None of the Services shall be
subcontracted by the Contfractor without the prior written
notice and consent of the State.

13. INDEMNIFICATION. The Contractor shall defend,
indemnify and hold harmless the State, its officers and
employees, from and against any and all losses suffered
by the State, its officers and employees, and any and all
claims, liabilities or penalties asserted against the State, its
officers and employees, by or on behalf of any person,
on account of, based or resulting from, arising out of {or
which may be claimed to arise cut of) the acts or
omissions of the Coniractor. Notwithstanding the
foregoing, nothing herein contained shall be deemed to
constitute a waiver of the sovereign immunity of the
State, which immunity is hereby reserved to the State. This
covenant in paragraph 13 shall survive the termination of
this Agreement.

14. INSURANCE.

14.1 The Contractor shall, af its sole expense, obtain and
maintain in force, and shall require any subcontractor or
assignee to obtain and maintain in force, the following
insurance: '

14.1.1 comprehensive general liability insurance against
all claims of bodily injury, death or property damage, in
amounts of not less than $1,000,000 per cccumrence and
$2,000,000 aggregate:; and ~
14.1.2 special cause of loss coverage form covering all
property subject to subparagraph 9.2 herein, in an
amount not less than 80% of the whole replacement
value of the property.

14.2 The policies described in subparagraph t4.1 herein .
shall be on policy forms and endorsements approved for
use in the State of New Hampshire by the N.H.
Department of Insurance, and issued by insurers licensed
in the State of New Hampshire,
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14.3 The Contractor shall furnish to the Contracling
Officer identified in block 1.9, or his or her successor, Q
certificate(s) of insurance for all insurance required under
this Agreement. Contractor shall also furnish to the
Contracting Officer identified in block 1.9, or his or her
successor, cerificate(s) of insurance for all renewal(s) of
insurance required under this Agreement no later than
thirty (30} days prior to the expiralion dale of each of the
insurance policies. The certificate(s) of insurance and
any renewals thereof shall be attached ond are
incorporated herein by reference. Each certificate(s} of
insurance shall contain a clause requiring the insurer to
provide the Contracting Officer identified in block 1.9, or
his or her successor, no Iess than thirty {30) days prior
written notice of cancellation or modification of the
policy.

15. WORKERS' COMPENSATION.

15,1 By signing this agreement, the Coniractor agrees,
cerifies and warrants that the Contractoris in
complionce with or exempt from, the requirements of
N.H. RSA chapter 281-A {“"Workers’ Compensation”].

15.2 To the extent the Confractor is subject to the
requirements of N.H. RSA chapter 281-A, Contractor shall
maintain, and require any subcontractor or assignee to
secure and maintain, payment of Workers'
Compensation in connection with activities which the
person proposes to undertake pursuant to this
Agreement. Contractor shall fumish the Contracting
Officeridentified in block 1.9, or his or her successor, proof
of Workers' Compensation in the manner described in
N.H. RSA chapter 281-A and any applicable renewal(s)
thereof, which shall be attached and are incorporaled
herein by reference. The State shall not be responsible for
payment of any Workers' Compensation premiums or for
any other claim or benefit for Contractor, or any
subcontractor or employee of Contractor, which might
arise under applicable State of New Hampshire Workers’
Compensation laws in connection with the performance
of the Services under this Agreement.

146. WAIVER OF BREACH. No failure by the State 1o enforce
any provisions hereof after any Event of Default shall be
deemed a waiver of its rights with regard 1o that Event of
Default, or any subsequent Event of Default. No express
failure to enforce any Event of Default shall be deemed @
waiver of the right of the State to enforce each and all of
the provisions hereof upon any further or other Event of
Default on the part of the Contractor.

17. NOTICE. Any notice by a party hereto to the other
party shall be deemed to have been duly delivered or
given at the time of mailing by cedified mail, postage
prepaid, in a United States Post Office addressed to the
parties at the addresses given in blocks 1.2 and 1.4,
herein.

18. AMENDMENT. This Agreement may be amended,
waived or discharged only by an instrument in writing
signed by the parties hereto and only after approval of
such amendment, waiver or discharge by the Governor
and Executive Council of the State of New Hompshire
unless no such approval is required under the
circumstances pursuant to State law, rule or policy.

19. CONSTRUCTION OF AGREEMENT AND TERMS. This
Agreement shall be construed in accordance with the
laws of the Siate of New Hampshire, and is binding upon
and inures to the benefit of the parties and their
respective successors and assigns. The wording used in
this Agreement is the wording chosen by the parties 1o
express their mutual intent, and no rule of construction
shall be applied cgcinstpr in favor of any party.

20. THIRD PARTIES. The pariies herelo do not intend to
benefit any third parties and this Agreement shall nof be
construed to confer any such benefit,

21. HEADINGS. The headings throughout the Agreement
are for reference purposes only, and the words
coniained therein shall in no way be held to explain,
modify, amplify or aid in the.nterpretation, construclion
or meaning of the provisions of this Agreement.

22. SPECIAL PROVISIONS. Additional provisions set forthin
the attached EXHIBIT C are incorporated herein by
reference.

23. SEVERABILITY. In the event any of the provisions of this
Agreement are held by a court of competent jurisdiction
to be contrary to any state or federal law, the remaining

"provisions of this Agreement will remain in full force and

effect, (

24. ENTIRE AGREEMENT. This Agreement, whiéh may be
executed in a number of counterparts, each of which
shall be deemed an original, constitutes the entire
Agreement and understanding between the parties, and

supersedes all prior Agreements and understandings

reloting hereto.
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EXHIBIT A
SCOPE OF SERVICES

1. INTRODUCTION

5

Montagne Communications {hereinafter referred to as the “Contractor”) hereby agrees to provide the
State of New Hampshire, Department of Revenue Administration (hereinafter referred to as the
“State") with strategic communications and public relations services in accordance with RFP REV 2019-
01 attached in Exhibit F and the Contractor's response to the State's Request with its Proposall
Submission as described herein in Exhibit G; Proposal Submission RFP REV 2019-01.

2. CONTRACT DOCUMENTS

o ~

This Contract consists of the following documents ("Contract Documents”) in order of precedence:
a. State of New Hampshire Terms and Conditions, General Provisions Form P-37, including
i. EXHIBIT A Scope of Services;
ii. EXHIBITB Payment Terms;
i. EXHIBTC Special Provisions;
iv. EXHIBITD State Confidential Information; and
v. EXHIBITE State Policy #16-007.
Exhibit F Request for Proposal RFP REV 2019-01
Exhibit G Proposal Submission RFP REV 2019-01
Attachment B Offer Sheet
Certificate of Good Standing
Certificate of Vote
g. Cerificate of Liability Insurance

o000

3. TERM OF CONTRACT

This Contract shall commence upon the approval of Governor and Executive Council and shall
terminate on June 30, 2020, a period of approximately one (1) year, unless extended for additional
terms. : :

The Confract may be extended for an additional three (3) cne-year terms thereafter under the same
terms, conditions and pricing structure upon the mutual agreement between the Contractor and
State, and the with the approval of the Governor and Executive Council. '

The maximum term of the Contract {including all extensions) cannot exceed four (4) years.

4. SCOPE OF WORK

SERVICES

The Contractor shall competently and timely perform a variety of strategic communications and
public relations services as defined in Exhibit G, Proposal Submission RFP REV 2019-01, including, but not
limited to: develop and maintain a Strategic Communications and Public Relations Plan; a Strategic
Communication Initiative Calendar; Influencer List; Relationship Building Program for Meals and Rentals
Tax Vendors: and, a Media iInitiative Program both reactive and planned. )
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RFP REV 2019-01 STRATEGIC COMMUNICATIONS
AND PUBLIC RELATIONS SERVICES FOR THE NHDRA

ADDITIONAL SERVICES

The State may request that the Contractor provide design and production services. All design and
production services will be estimated by the Contractor prior to initiation with prior written approval of
the State necessary to begin. The services and additional services described in this section shall
hereinafter be collectively referred to as the “Services.” Such projects will be billed at AGENCY'S
discounted hourly rate of $125.

POINTS OF CONTACT

Each party shall designate a Point of Contact as its representative under this Agreement. The Point of
© Contact shall be authorized to administer this Agreement on behalf of the party it represents,

The Contractor's Point of Contact is: The State's Point of Contact is:
E.J). Powers Lindsey M. Stepp
Executive Vice President Comrnissioner
Montagne Communications P.O. Box 457
814 EIm Street, Suite 205 Concord, NH 03302-0457
Manchester, NH 03101 {603) 230-5006
(603} 644-3200 Lindsey.Stepp@dra.nh.gov

epowers@montagnecom.com
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RFP REV 2019-01 STRATEGIC COMMUNICATIONS
AND PUBLIC RELATIONS SERVICES FOR THE NHDRA

EXHIBITB

CONTRACT PRICE, METHOD OF PAYMENT, AND TERMS OF PAYMENT

. PRICE LIMITATION

a. The total of all payments authorized or actually made by the State under this Agreement
shall not exceed $33,000 as specified in Attachment B Offer Sheet

. COMPENSATION
2.1 The Services performed by the Contractor shall be performed at the hourly rate of $125.

2.2 The hourly rate shall be the only and the complete reimbursement to the Contractor for
all expenses, of whatever nature incurred by the Confractor in connection with the
performance of the Services under this Agreément, and shall be the only and the
complete compensation to the Contractor for the Services. The State will not be
responsible for any travel or out-of-pocket expenses incurred by the Contractor in
connection with the performance of the Services under this Agreement.

23 The Contractor may submit monthly invoices to the State based on the hourly rate,
provided that, within those months, the Contractor performed Services.

. INVOICING

The Contractor shall submit correct invoices to the State for alil amounts to be paid by the State.
All invoices submitted shall be subject fo the State’s prior written approval, which shall not be
unreasonably withheld. The Contractor shall only submit invoices for Services as permitted by
this Agreement. Invoices must be in a format as determined by the State and contain detailed
information, including without limitation: itemization and identification of the Services; date and
location of the Services; and personnel and hours expended performing the Services.

Upon the satisfactory performance of the Services, and a properly documented and
undisputed invoice, the State will pay the correct and undisputed invoice within thirty (30) days
of invoice receipt. Invoices will not be backdated and shall be promptly dispatched.

The Conftractor shall submit invoices to the State’s Point of Contact.

The State shall send payments to the Contracior's Point of Contact.

. OVERPAYMENTS Td CONTRACTOR

The Conftractor shall promptly, but no later than fifteen {15) business days, return to the State the
full amount of any overpayment or erroneous payment upon discoven{ or notice from the State.

. CREDITS

The State may apply credits due to the State arising out of this Agreement, or otheMise, against
the Contractor's invoices with appropriate information attached.
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RFP REV 2019-01 STRATEGIC COMMUNICATIONS \
AND PUBLIC RELATIONS SERVICES FOR THE NHDRA

EXHIBIT C
SPECIAL PROVISIONS

. CONFLICT OF INTEREST

The Contractor represents and warrants that the Contfractor has no business, professional,
personal, or other interest that would conflict in any manner or degree with the performance of
its obligations:under this Agreement. If any such actual or potential conflict of interest arises
under this Agreement, the Contractor shall immediately inform the State in writing of such
conflict. Notwithstanding any provision of this Agreement to the contrary, if, in the reasonable
judgment of the State, such conflict poses a material conflict to or with the performance of the
Contractor's obligations under this Agreement, the State may terminate this Agreement
immediately after giving the Contractor notice of termination. In the event of such a
termination, Contractor shall be entitled only to poyment for work actually performed up to the
date of the notice of termination.

I

REFERENCE AND BACKGROUND CHECKS

The State may. at the Contractor's expense, conduct reference and background screening of .
the Contractor's personnel. Subject to applicable laws and regulations, the State shall momtcm
the confidentiality of any background screening results.

USE OF STATE'S INFORMATION, CONFIDENTIALITY

In performing its obligations under this Agreement, the Contractor may, gain access to
information of the State, including State Confidential Information. “State Confidential
Information” shall include, but not be limited to, information deemed confidential and
privileged under RSA 21-J:14 and/or information exempted from public disclosure under RSA
Chapter 91-A (see e.g. RSA Chapter ?1-A:5 Exemptions). The Contractor shall not use the State
Confidential Information developed or obtained during the performance of, or acquired, or
developed by reason of this Agreement, except as directly connected to and necessary for the
Contractor’s performance under this Agreement.

. STATE'S PROPERTY

All materials including artwork, mechanicals, computer.graphics and software that is
commissioned by the State, produced exclusively for the State and paid for by the State,
excluding any items or Services procured on behalf of the State without unlimited usage rights,
shall become the exclusive property of the State,

. LIMITATION OF LIABILITY

Subject to applicable laws and regulations, in no event shall the State be liable for any
consequential, special, indirect, incidental, punitive, or exemplary damages. Subject to
applicable laws and regulations, the State’s liability to the Contractor shall not exceed the Price
Limitation set forth in Form P-37, block 1.8.

. TERMINATION FOR CONVENIENCE

}
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RFP REV 201%:01 STRATEGIC COMMUNICATIONS
AND PUBLIC RELATIONS SERVICES FOR THE NHDRA

Notwithstanding any provision of this Agreement to the contrary, the Stale may, at its sole
discretion, terminate this Agreement for convenience by thirty (30} days written notice to the
Contractor. In the event of a termination for convenience, the State shall pay the Contractor
the agreed upon price for any Services actually provided prior to the date of termination and
properly invoiced by the Contractor in accordance herewith,

7. CHANGE OF OWNERSHIP , y

In the event that the Contractor should change ownership for any reason whatsoever, the State
shall have the option of continuing under this Agreement with the Contractor, its successors or
assigns for the full remaining term of this Agreement; continuing under this Agreement with the
Contractor, its successors or assigns for such period of time as determined necessary by the
State; or immediately terminate this Agreement without liability to the Contractor, its successors
or Qassigns.

8. TERMINATION PROCEDURE

8.1 In the event of an early termination of this Agreement for any reason other than the
completion of Services, the State, in addition to any other rights provided in this
Agreement (including those in Form P-37, block 10}, may require the Contractor to
deliver to the State any property of the State, including without limitation, artwork,
mechanicals, computer graphics, and software.

8.2 After receipt of a notice of termination, and except as otherwise directed by the S;rote.
the Contractor shall: '

a. Stop work under this Agreement on the date, and to the extent specified, in the
notice;

b. Promptly, but in no event tonger than thirty (30) days aftertermination, terminate its
orders and subcontracts related to the work which has been terminated and settle al
outstanding liabilities and call claims arising out of such termination of orders and
subcontracts, with the approval or ratification of the State to the extent required,
which approval or ratification shall be final for the purpose of this Section;

c. Take such action as the State directs, or as necessary to preserve and protect the
property related to this Agreement which is in the possession of the Contractor and in
which the State has an interest;

d. Transfer title to the State and deliver in the manner, at the times, and to the extent
directed by the State, any property which is required to be furnished to the State and
which has been accepted or requested by the State;

e. Provide written certification to the State that the Contractor has surrendered to the
State all said property; and

f.  Assist in transition services, as reasonably requested by the State at no additional cost.

9. SURVIVAL
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The terms, conditions and warranties contained in this Agreement that by their context are
intended to survive the completion of the performance, cancellation or termination of this
Agreement shall so survive.

EXHIBIT D
STATE CONFIDENTIAL INFORMATION

The Contractor acknowledges that its performance of this Agreement includes access to State
Confidential Information, including, but not limited to, any information obtained from the State’s
records, files, or returns, that is subject to state or federal laws/rules restricting the access, use, and
disclosure of confidential information, including. but not limited to, RSA 21-J:14 and Internal Revenue
Code Sections 7213 and 7213A. The Contractor also acknowledges that its access to State
Confidential Information is subject to EXHIBIT E - State Policy No. 16-007, "Contractor Disclosures of
Taxpayer and Department Information,” and EXHIBIT C - Special Provisions, which are incorporated
herein by reference. The Contractor shall ensure that every employee or subcontractor with access to
State Confidential Information has read, understands, and has signed State Policy No. 16-007,
“"Contractor Disclosure of Taxpayer and Department Information,” and shall provide copies of the
signed document upon request of the State. :

The Contractor agrees to hold and maintain State Confidential Information in strictest confidence for
the sole and exclusive benefit of the State. The Contractor shall not use State Confidential Information
except for the purpose of performing its obligations under this Agreement, and shall not disclose State
Confidential Information in any manner to any person without prior written approval of the State. The
Contractor shallimmediately notify the State upon request for any State Confidential Information,
regardless of whether disclosure is permitted or required by judicial decree or state or federal
laws/rules. The Contractor shall cooperate with the State in any effort the State undertakes to contest
the request, subpoena or other legal process, at no additional cost to the State.,

The Contractor shall implement, maintain, and use safeguards to protect State Confidential
information from any unauthorized use or disclosure in at least the same manner and to the same
degree the Contractor protects its own confidential information. The Contractor shall carefully restrict
access to State Confidential Information to the Contractor’s personnel engaged in the Services, and
shall advise those persons that they are prohibited from using State Confidential Information except for
the purpose of performing the Contractor’s obligations under this Agreement, and from disclosing
Confidential Information. It is unlawful for any officer or employee of the Contractor willfully to disclose
Confidential Information to any person. Any violation of RSA 21-J:14 or Internal Revenue Code Sections
7213 or 7213A is punishable upon conviction by a fine orimprisonment or both. -

In the event of any unauthorized use or disclosure of State Confidential Information, the Contractor
shall immediately notify the State both orally and in writing. The State shall investigate whether an
offense has been committed in accordance with EXHIBIT E - State Policy No. 16-007, “Contractor
Disclosure of Taxpayer and Department Information,” which is incorporated herein by reference. Any
such offense is an Event of Default under this Agreement. The Contractor’s failure to immediately notify
the State both orally and in writing of any unauthorized use or disclosure of Confidential Information is
also an Event of Default, regardless of whether the State determines that an offense has been
committed. Upon the occurrence of an Event of Default, the State may immediately treat this
Agreement as breached and pursue any remedies at law or in equity or both.
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If any provision of this Exhibit conflicts with any provision of this Agreement, the provision of this Exhibit
shall govern.

. EXHIBITE
STATE POLICY NO. 16-007
Contractor Disclosures of Taxpayer and Department Information -

NQOTE: This Policy and Procedure is intended for the use of the Department of Revenue Administration
and its contractors and vendors and is not intended to establish any higher standard of care in any
civil or criminal court proceeding or action than is otherwise provided by applicable state or federal

law.

Purpose

The purpose of this Policy and Procedure is to set forth the policy for required contractor
contract terms relevant to the disclosure of taxpayer and Department of Revenue
Administration {DRA) information, the procedure for a contractor to report disclosures of
taxpayer or DRA information, and the-investigatory procedure when a contractor disclosure
incident is reported.

This Policy on Contractor Disclosure of Taxpayer and DRA Information {"Policy”) shall be read in
a manner that is consistent with state and federal law, including RSA 21-J:14 and Internal
Revenue Code Sections 7213 and 7213A, as well as state administrative rules governing both
the confidentiality of taxpayer information and procurement, andall relevant contracts
including contracts for the exchange of information with the federal government and other
states. In instances where this policy conflicts with the aforementioned authorities, those
authorities shall govern.

For purposes of this Policy, the term "contractor” shall mean any individual or organization,
including employees and subcontractors that the DRA contracts with for the provision of goods
or services that does or may have access to any DRA information, including taxpayer records,
files, returns, or return information. The term shall include any employee of a temporary
employment or staffing agency assigned to work at the DRA.

Policy

Any DRA information, including taxpayer records, files, returns, or return information contained in
the records of the DRA or the contractor, or developed by the contractor through its activities
on behalf of the DRA, is confidential and privileged pursuant to RSA 21-J:14, even in instances
where identical information is public information in another individual's or organization’s
records. The use of such confidential information for purposes other than for tax administration
on behalf of the DRA is a violation of New Hampshire RSA 21-J:14 and, when federal tax
information is involved, United States Internal Revenue Code (IRC) Sections 7213 and 7213A. A
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willful violation of RSA 21-J:14 constitutes a class A misdemeanor, punishable in accordance
with RSA 626:2. A willful violation of IRC Sections 7213 and 7214A may constitute up to a felony.
An impermissible disclosure includes, but is not limited to: (1) disclosing taxpayer information or
DRA records or files to an individual or entity not authorized o receive it under RSA 21-1:14; (2)
accessing taxpayer information or DRA records or files that exceeds what is necessary for the
contractor to perform the services the contractor has been contracted to provide the DRA
(each contractor employee shall access only that information that is necessary to perform that
employee's individual job duties); (3) comingling taxpayer information or DRA records or files
with any other files or records of the contractor; and (4) misusing, abusing, losing, or damaging
the DRA’s records or information, including the failure to safeguaord records, files, returmns, or
return information contained in the records of the contractor, or developed by the contractor,

The severity of an impermissible disclosure will depend .upon the extent to which the disciosure
may compromise the DRA’s proprietary information, the extent and type of information lost or
destroyed, whether the impermissible disclosure was made for personal gain, the extent to
which the loss of information impacts the DRA, the extent of the risk of identity theft, the failure
to encrypt or protect passwords, the failure to cooperate in the investigation, the failure to
report any known or suspected impermissible disclosure, and the number of previous
impermissible disclosures by the con‘rroc’ror

Itis fhe policy of the DRA that contracts include provisions oddressmg fhe contractor’s
obllgohons with respect to taxpayer and DRA information as outlined below. It is also the policy
of the DRA that impermissible contractor disclosures of taxpayer or DRA information are to be
reported and investigated in accordance with the procedures below,

~

Procedures
A, REPORTING DISCLOSURE INCIDENTS

1. When a contractor knows or suspects that an impermissible disclosure hqs'been made by
the contractor or one of the contractor's employees or subcontractors, the following procedure
shall govern;

a. The contractor shall imfnedioiely report the incident to the DRA.

b. The DRA employee that receives the report shall immediately notify the Assistant
Commissioner of the incident and all facts and documentary evidence provided
by the contractor.

2. When a DRA employee receives notification or other information from anyone other than
the contractor indicating that an impermissible disclosure has or may have been made by the
contractor or one of the conTroc’ror s employees or subcontractors, the following procedure
shall govern:

a. The DRA employee that receives the notification or other information indicating
that an impermissible disclosure has or may have occurred shall immediately
notify the Assistant Commissioner of the incident and all facts and documentary
evidence provided by the person reporting the incident.
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b. The Assistant Commissioner shall immediately notify the contractor that a potential
disclosure incident has been reported and that an investigation shall be
conducted.

B. INVESTIGATING REPORTED INCIDENTS

When the Assistant Commissioner's Office receives a report of an incident, the foliowing
procedure shall govern:

1. The Assistant Commissioner shall review the information and documents provided by the
reporting party and request that the Internal Auditor conduct an investigation of the incident.

2. The Internal Auditor shall interview the contractor, any employee or subcontractor of the
contractor,.and any other individual believed to have information relating to the incident. The
Internal Auditor shall request:

i. Alldocumentation concerning the incident;

ii. The names:of all employees or other individuals believed to have knowledge of
the incident; and

iii. Any further information that the Internal Auditor deems necessary to evaluate the
incident. '

3. The Internal Auditor shall conduct any further research and interviews necessary to
investigate the incident.

4. At the close of the investigation, the Internal Auditor shall complete and sign a Vendor
Disclosure Investigation Report (“VDIR") and submit the completed VDIR to the Assistant
Commissioner's office.

5. Upon receipt of the completed and signed VDIR from the Internal Auditor, the Assistant
Commissioner shall review the VDIR and determine whether the VDIR contains enough
information to determine whether the incident was an impermissible disclosure. If the VDIR
requires further information, the Assistant Commissioner shall refer it back to the internal Auditor
~ with written instructions on the additional information required. The Internal Auditor shall file the
requested additional information with the Assistant Commissioner upon obtaining the requested
information.

6. Once the VDIR is complete, the Assistant Commissioner shall perform an analysis to
determine whether an impermissible disclosure has occurred. If an impermissible disclosure has
not occuired, the Assistant Commissioner shall so notify the contractor. If an impermissible
disclosure has occurred, thot finding shall be issued and referred to Revenue Counsel for
consultation on the appropriate response.
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! EXHIBIT F
State of New Hampshire

Department of Revenue Administration

Lindsey M. Stepp
Commissioner

Strategic Communications and Public Relations Services for the NHDRA
Request for Proposal (RFP)

RFP Posted Date {on or by): 3/08/2019
RFP Closing Date and Time: @ 1:30 PM (EST)
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SECTION 1 - OVERVIEW AND SCHEDULE

Purpose

The purpose of this RFP REV 2019-01 Strategic Communications and Public Relations Services for the NHDRA (the
“RFP") is to procure consulting services for strategic communications and public relations services for the State of
New Hampshire Department of Revenue Administration {hereinafter referred to as the "NHDRA") as indicated in
the SCOPE OF SERVICES and Appendix A: OFFER sections of this RFP {the “Services"), in accordance with the
requirements of this RFP and any resulting contract (the "Confract”). NHDRA desires to contract with a single
company that can supply one or more consultants with the requisite skills and experience as well as depth of
knowledge required to complete these tasks.

Timeline Schedule of Events
The timeline below is provided as a general guideline and is subject to change. The NHDRA reserves the right to
amend this schedule at its sole discretion and at any time through a published addendum.

3/08/2019 RFP Posting Date {on or about)

3/08/2019 Vendor Inquiry Period begins {on or about)

3/23/2019 vendor Inquiry Period ends (last day for Vendor questions)
3/28/2019 Final NHDRA responses to Vendor Inquiries

4/02/2019 By 1:30 PM (EST} RFP Closing Date and time for Proposal submissions

4/11/2019 . Qralinterviews and Product Demonstrations {if necessary)
4/16/2019 Winning Vendor nofification

4/30/2019 Contract negotiation concludes

7/0112019 Governer and Council approval & new Contract start

Instructions to Vendors
Read the entire RFP prior to making a Proposal. In the preparation of your Proposal you must:

Complete the pricing information in the Appendix A: OFFER section.

Submit all requested information within your response.

Complete the “Vendor(s} Contact Information” in the Appendix A: OFFER section.

Complete the Appendix D: RFP TRANSMITTAL LETTER including the company information and sign the
proposal in the space provided on that page. The signature page must be notarized to be an official
submission.

SECTION 2 — DESCRIPTION OF AGENCY/PROGRAM ISSUING THE REQUEST FOR PROPOSALS

Background

The NHDRA mission is to fairly and efficiently administer the tax laws ofthe state. The NHDRA is committed to
transparency and openness. Over the past three years the NHDRA has established relationships with vendors that
provided strategic communications and public relations services support. The services provided by these vendors
helped the NHDRA in achieving its mission to fairly and efficiently administer the tax laws of the State of New
Hampshire through proactive and effective taxpayer and tax practitioner communications.

e InFY2016 NHDRA sought the assistance of the Department of Resources and Economic Development’s
Division of Travel and Tourism Development for marketing the NHDRA's 2015-2016 Tax Amnesty Program.
With a vendor's assistance promoting the program, NHDRA collected nearly %19 million in unpaid taxes;
an amount that exceeded legislative estimates by $3 million.

+ Inearly FY2018, the NHDRA determined that communications and taxpayer outreach should be o
primary agency priority. In order to evaluate the NHDRA's current communication and outreach
strategy the NHDRA entered into a separate contract with a vendor, to complete o comprehensive
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communications audit of the NHDRA and to deliver ond implement a plan to improve its
communications effectiveness.

In late FY 2018 the NHDRA, after a careful review of the communication cudlt resulls, decided to
continue to receive services 1o assist the NHDRA in implementing the communications plan that resulted
from the communications audit. The communications support provided by the Vendor selected through
this RFP process will assist the NHDRA in achieving its mission to fairly and efficiently administer the tax
laws of the State of New Hampshire through proactive and effective taxpayer and tax practitioner
communications.

SECTION 3 - PROPOSED SCOPE OF SERVICES

Vendor shall provide the Services for the NHDRA. The Vendor shall competently and timely perform a variety of
strategic communications and public relation services as defined in the Requirements section below. Vendor
shall be responsible for provision of all labor, transportation, and permits as necessary to supply the required level
of services as described herein. The Vendor must be experienced in public relations and communications
effectiveness, tracking outcomes, and developing strategic communication plans.

Requirements
Include verification of Vendor ability to meet each of the following requirements. These requirements will assist
both NHDRA and vVendor in futuré consideration of award.

Business Requirements

Develop, maintain and implement a Strategic Communications and Public Relations Plan.
Develop and maintain a Strategic Communication Initigtive Calendar for NHDRA.
Develop and maintagin Influencer List for NHDRA.

Develop and maintain Relationship Building Program for Meals and Rentals Tax vendors,
Develop and maintain a Media Initiative Program both reactive and planned.

General Requirements

The Proposal is date and time stamped before the Final Date for Proposal Submissions as defined in
Section 1: Timeline Schedute of Events.

The Contract requirements set forth in Section 3;: Requirements, herein and Appendix B: Form P37
Agreement and Standard Terms and Conditions - General Provisions shall constitute the basis for any
Contract resulting from this RFP,

The Contract and all obligations of the parties thereunder shall become effective on the date the
Governor and the Executive Council of fhe State of New Hampshire approves the Contract (the
“Effective Date"}.

Vendor shall have a minimum of five (5] years of relevant experience providing similar services to similar
governmental entities. Administrative and technical staff shall be of sufficient size and knowledge base
to support NHDRA in its initiatives, In order to demonstrate market experience and breadth, identify other
product offerings or tools from your company within the response.

Vendor shall be bound by applicable NHDRA confidentiality policies.

The Contract shall include NHDRA's Confidential Information Contract Provisions.

)

Subcontractors

Any Contract resuiting from this RFP shall not be, in whole or in part, subcontracted, assigned, or otherwise
ransferred to any other person without prior written approval by NHDRA.

If subcontractors are to be used, the Contractor must clearly exploin their participation.

If subcontractors are to be used. please include information regarding the proposed subcontractors
including the name of the company, their address, contact person and three references for clients they
are currently servicing.

The Contractor shall be directly responsible for any subcontractor's performance and work quality when
used by the Contractor to carry out the scope of the job.

Subcontractors must abide by all terms and conditions under any resultant Contract.
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Additional Requirements

NHDRA requires ten (10} days' advance knowiedge of work schedules to provide security ond access to
respective work areas. No premivum charges will be paid for any off-hour work.

All work must be performed according to the specifications of the Contract to the satisfaction of NHDRA.
The work staff shall consist of qualified persons completely familiar with the products and equipment they
shall use. The Contracting Officer may require the Vendor'to dismiss from the work such employees as it
deemsincompetent, careless, insubordinate, or otherwise objectionable, or whose continued
employment on the work is deemed to be contrary to the public interest or inconsistent with the best
interest of security and NHDRA.

The Vendor or their personnel shall not represent themselves as employees or agents of NHDRA.,

while on State property. employees shall be subject to the control of NHDRA, but under no circumstances
shall such persons be deemed to be employees of the State,

All personnel shall observe all regulations or special restrictions in effect at NHDRA.,

The Vendor's personnel shall be allowed only in areas where services are being performed.

All Proposals shall remain valid for a period of one hundred eighty (180} days following the deadline for
submission of Proposals, or until the Effective Date of any resulting Contract, whichever is later.

A Vendor's disclosure or distribution of an RFP other than to the NHDRA may be grounds for
disqualification. ’

RFP prices must be in US dollars and must include delivery and all other costs required by thisRFP
invitation, Special charges, surcharges, processing charges (including credit card transaction fees),
delivery charges, or fuel charges of any kind {by whatever name) may not be added on at any time.

SECTION 4 - PROCESS FOR SUBMITTING A PROPOSAL

Proposal Submission, Deadline, and Location Instructions

Proposals submitted in response to this RFP must be received by the NHDRA no later than the time and
date specified in the Timeline Schedule of events in Section 1, herein. Late submissions will not be
accepted and will be returned to the Vendor unopened. Delivery of the Proposals shall be at the
Vendor's expense. '

All Proposals submitted in response 1o this RFP must consist of af least:

o One (1) original and five (5) clearly identified copies of the Proposol including all required
attachments; and

o One {1} original clearly identified electronic copy of the Proposal; including all required
attachments contained on digital media device such as USB Flash drive.

Delivered via U.5. Mail or delivery service and must be addressed to:

RFP#REV 2019-01 Strategic Communications and Public Relations Services for the NHDRA
c/o Roger Marchand, Project Manager

NH Department of Revenue Administration

109 Pleasant Street

Concord NH 03301

.A Proposal shall be deemed received by the NHDRA at the time that it is officially documented by the

DRA as having been received at the location designated above in accordance with its established
policies and procedures.

NHDRA accepfts no responsibility for mislabeled mail or maijl that is not delivered or is undeliverable tor
any reason. Any damage that may occur due to shipping shall be the Vendor's responsibility.
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_ Proposal Inquiries
All inquiries concerning this RFP, including but not limited to, requests for clarifications, gquestions, and ony
changes to the RFP, shall be submitted via email to the following RFP designated point of contact:

To: Roger Marchand at email: DRA-PMO@DRA.NH.GOV

Inquiries must be received in writing no later than the concluéion of the Vendor Inquiry Period (see Timeline
Schedule of Events}. Inquiries received later than the conclusion of the Vendor Inquiry Period shall not be
considered properly submitted and may not be considered.

Addenda
In the event it becomes necessary to add to or revise any part of this RFP prior to the scheduled submittal date,

the NHDRA will post on the Department of Administrative Services web site any addenda. Before your submission
and periodically prior to the RFP closing, Yendors are required to check the site for any addenda or other
materials that may have been issued affecting the RFP. The web site address is
hitps://das.nh.gov/Purchasing/vendorresources.asp.

Restriction of Contact with State Employees
From the date of release of this RFP until an award is made to a Vendor and publically announced. all

communication with personnel employed by or under contract with the NHDRA regarding this RFP is forbidden
unless first approved by the RFP Point of Contact listed in the Proposal inquiries section, herein. NHDRA
employees I_'\ové been directed not to hold conferences and/or discussions concerning this RFP with any vendor
.during the selection process, unless otherwise authorized by the RFP Point of Contact.

SECTION 5 - CONTENT AND REQUIREMENTS FOR A PROPOSAL

Proposals shall follow the following format and provide the required information set forth below. Elaborate

proposals beyond what is sufficient to present a complete and effective proposal are not desired.
t

-

a) Execulive Summary {1-2 Pages)

Vendor Executive Summary, identifying how the Propaosal submitted satisfies the RFP requirements. The
executive summary must include an overview of the Vendor's proposed methodology to provide the
Services for the NHDRA and also a description of the Vendor facilities and subcontractor facilities,
general company operations, conferencing features and functionality, support and training, if
applicable. The Vendor must clearly idéntify its qualifications to meet the requirements defined in the
RFP and reveal a clear understanding of the RFP requirements.

b) Company Profile (1-2 Pages)
Provide full details regarding the following items in support of the Vendor's experience and ability to

provide the Services. Include:
s Fulllegal company name;
Year business started; ‘
If applicable, information on any parent/subsidiary relationships with any other company or
companies;
State of incorporation;
Location of headquarters;
Current number of people employed;
Details of any litigation during the last ten {10} years that your company is or was a party to in
which an adverse decision might result in o material change in the company's financial
position or future viability; ‘
s Presence in the State of New Hampshire;
-» |dentification of which services are provided via the Vendor and those intended to be resold
or provided by a subcontractor;
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Sub-coniractors, including company name, address, contact person and three references for
clients they are currently servicing.

¢) Experience in Providing Similar Service (4-8 Pages)

Provide three (3) detailed examples of deployments where the Vendor implemented stroteg|c

communications and public relations services. Details must include customer contact

information allowing NHDRA to contact the respective Vendor customer. All confact
information must be current. NHDRA is not responsible to search for contact individuals to
verify information;

Provide detailed examples of other strategic communications and public relations services
that the Vendor has performed for similar governmental entities. Vendor must discuss
implementation schedute and any significant project mitestones;

Provide three (3} detailed references for each sub-contractor intended to be used by the
Vendor. Details must include customer contact information allowing NHDRA to contact the
respective Vendor customer. All contact information must be current. NHDRA is not
responsible to search for contact individuals to verify or update information.

Describe your project team and provide resumes of key staff that will provide Services. (Page
Count does not apply for Resumes)

d) Strategic Communications and Public Relations (up 1o 7 Pages)

Prepare and submit responses to the following items:

»

Describe your company's methodology and approach to handling media relations ond
public relations (PR).

Provide a list of your company's most current chents receiving sqid services.

Qutline a successful PR campaign your company has implemented: (Limit response to one
page)

Describe your approach in ufilizing PR in support of a mission, or business campaign. (Limit
response to one page)

Describe a campaign that successfully increased visibility and awareness of services and
brand recognition. Provide an example of Creativity — Design and Storytelling.

Define the technical approach and methodology of providing services, addressing all RFP
aspects as noted within the Scope of Services.

Describe your company's approach to strategic planning and the evaluation measures that
are imposed during the process to ensure that the thinking generated and solutions
presented best serve the interests of the client.

Provide an explanation of how your company measures/determines the effectiveness of
advertising/marketing programs and campaigns including return on investment (ROI}.
Provide a detailed work plan defining how Services will be implemented, timeframe to
implement Services.

e) Value Added Services (1-2 Pages)

Vendors are invited to offer Value Added Services not defined within, but related to
communications and public relations services. Define all such offerings narrative within the
Proposal. NHDRA shall be the sole determinant in acceptance or rejection of any additional
services offerings and inclusion in a resulting contract.

f) Cost/Pricing

Prepare and submit your best pricing offer and cost sheet.

Pricing must be provided and presented in hourly rates based on work performed and include
hourly amount when/if agreed upon hours have expired.
Pricing should include, but not be limited to, the following categories:

o the Services

o Electronic newsletters and communications

o Media creation, planning, negotiation
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o Content creation
o Creqgtive development
The price(s) quoted should be inclusive.
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SECTION 6 - EVALUATION OF PROPOSALS
Criteria for Evaluation and Scoring

Each responsive Proposal will be evaluated and considered with regard to the following criteria:;

The Evaluation Commitiee will use a scoring scale of 100 points, a maximum of 50 points awarded based on the
Price Proposal. a maximum of 20 points awarded for the Experience and a maximum of 15 points awarded for
the Requirements & Implementation and a maximum of 15 points award for Approach & Creativity. The
maximum points that will be awarded are shown in the Vendor Scoring Categories table below.,

Formal Presentations/Demonstrations/ Dlscusslons

During the evaluation process the NHDRA moy require a Vendor to answer questions with regcrd to the proposal,
make formal presentations to the evaluation team, and/or provide demonstrations. If formal presentations are
required the NHDRA shall invite up to the five (5] highest scoring vendors.

VENDOR SCORING CATEGORIES _ POINTS
RFP PROPOSAL with the following potential maximum scores for each RFP Proposal
category:

Approach & Creativity 15

Strategic communications and public relations cpprocch mefhodology
Creativity - Design and storytelling
Reporting

Requirements & Implementation ‘ 15
Requirements match
Ease of implementation
Project work plan

Experience ‘ 20
" Company profile and staff qualifications
N Experience in providing similar service
PRICE PROPOSAL with the following potential maximum score: 50
TOTAL POTENTIAL VENDOR PROPOSAL AND PRICE POINTS 100

The evaluation team will select a Vendor based upon the criteria and standards contained in this RFP and from
applying the weighting defined in this section. Oral interviews and reference checks, to the extent they are
utilized by the NHDRA, will be used to refine and finalize preliminary scores.

Planned Evaluations

NHDRA plans to use the following evaluation process: :

Initial screening to ensure that the Proposals are in compliance with submission requirements;
Preliminary evaluation of the Proposals;

Oral interviews and Product Demonstrations (if necessary);

Final Evaluation of Proposals and scoring;

Review of Price Proposals and final scoring: and

Best and Final Ofter (BAFQ) if appropriate; and

Select the highest scoring Vendor (s) and begin contract negotiation.

& & * & & & @
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Initial Screening

The Agency will conduct an initial screening step to verity Vendor compllonce with the submission requirements
set forth in the RFP and the minimum content set forth in Section 5 of this RFP. NHDRA may waive or ofter a limited
opportunity to cure immaterial deviations from the RFP reguirements if it is determined to be in'the best interest of
the State.

Preliminary Scoring of Proposals
NHDRA will establish an evaluation team to initially score the Proposals. This evaluation team will review the
proposals and give a preliminary score to the proposals under the guidelines set forth in Section 6.

Oral Interviews and Product Demonstrations ]

If NHDRA determines that it is appropriate, Vendors may be invited to oral interviews and/or product
demonstrations including demonstrations of any proposed automated systems or technology components.
NHDRA retains the sole discretion to determine whether to conduct oral interviews, with which proposers; and
the number of interviews. Vendors are advised that NHDRA may decide to conduct interviews with less than all
responsive proposers.

The purpose of oral interviews and product demonstrations is to clarify and expound upon information provided
in the written Proposals. Vendors are prohibited from altering the basic substance of their Proposals during the
oral interviews and product demonstrations. NHDRA may ask the Vendor to provide written clarifications of
elements’in its Proposal regardless of whether it intends to conduct Oral Interviews.

Information gained from oral interviews and product demonstrations will be used to refine Vendor Proposal
review scores assigned from the initial review of the Proposals.

Final Scoring of Proposals

Following oral interviews, product demonstrations, reference checks (if appropriate) and/or review of written
clarifications of proposals requested by NHDRA, the evaluation team will determine a final score for each Vendor
Proposal.

Price Proposal Review

Price proposals will be reviewed upon completion of the final scoring of proposals..The Vendor's Price Proposal
will be allocated a maximum potential score of 50 points. Vendors are advised that this is not a low bid award
and that the scoring of the price proposal will be combined with the scoring of the Vendor Proposal to
determine the overall highest scoring Vendor.

The followirjg formula will be used to assign points for costs:

Vendor's Price Score = (Lowest Proposed Price / Vendor's Proposed Price) x Number of Points for Score
For the purpose of use of this formula, the lowest proposed price is defined as the lowest price proposed
by a Vendor who has been qualified to submit ¢ bid.

No Best and Final Offer

The Proposal should be submitted initially on the most favorable terms which the Vendor can offer. There will be
no best and final offer procedure. The Vendor should be prepared to accept this RFP for incorporation into a
contract resulting from this RFP. Contract negotiations may incorporate some or all of the Proposal.

Award

The award shall be made to the Vendor meeting the criteria established in this RFP and providing the highest
evaluation process score. The NHDRA reserves the right to reject any or all proposals or any part thereof. If an
award is made, it shall be in the form of a State of New Hampshire Contract.

If the NHDRA determines to make an award, the NHDRA will issue an “intent to negotiate” notice to a Vender
based on the evaluations. Should the NHDRA be unable to reach agreement with the selected Vendor during
contract discussions, the NHDRA may then undertake contract discussions with the second preferred Vendor

i
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and so on, or the NHDRA may reject all proposals, cancel this RFP, or solicit new Proposals under a new
acquisition process.

SECTION 7 - TERMS AND CONDITIONS RELATED TO THE RFP PROCESS

RFP Addendum

The NHDRA reserves the right to amend this RFP at its discretion, prior to the Proposal submission deadline. In the
event of an addendum to this RFP, the NHDRA, at its sole discretion, may extend the Proposal submission
deadline. as it deems appropriate.

Non-Collusion

The Vendor's signature on a Proposal submitted in response to this RFP guarantees that the prices, terms and
conditions, and Statement of Work quoted have been established without collusion with other Vendors and
without effort to preciude the NHDRA from obtaining the best possible competitive Proposal.

Property of the State R

Al material received in response to this RFP shall become the property of the State and will not be returned to
the Vendor. Upon Contract award, the NHDRA reserves the right to use any information presented in any
Proposal.

Confidentiality of a Proposal _
Unless necessary for the approval of a Contract, the substance of a Proposal must remain confidential until the
Effective Date of any Contract resulting from this RFP. A Vendor's disclosure or distribution of Proposals other
than to the NHDRA will be grounds for disqualification.

Public Disclosure

Generally, the full contents of any Proposal {including all materials submitted in connection with it, such as
attachments, exhibits, addenda, and vendor presentations) become public information upon completion of
final contract or purchase order negotiations with the selected vendor. Certain information concerning bids or
proposals, including but not limited to pricing or scoring, is generally available to the public even before this time,
in accordance with the provisions of NH RSA 21-G: 37. '

To the extent consistent with applicable state and federal laws and regulations, as determined by NHDRA,
including. but not limited to, NH RSA Chapter 91-A (the “Right-to-Know™ Law), the NHDRA shall, after final
negotiations with the selected Vendor are complete, attempt to maintain the confidentiality of portions of a bid
or Proposal that are clearly and properly marked by a vendor as confidential in accordance with the
procedures set forth in Appendix C. Confidential information Contract Provisions.

Non-Commitment

Notwithstanding any other provision of this RFP, this RFP does not.commit the NHDRA to award a Contract.
NHDRA reserves the right, at its sole discretion, to reject any and all Proposals, or any portions thereof, at any
time; to cancel this RFP; and to solicit new Proposals under a new acquisition process.

Proposal Preparation Cost '

By submitting a Proposal. a Vendor agrees that in no event shall NHDRA be either responsible for or held liable for
any costs incurred by a Vendor in the preparation of or in connection with the Proposal, or for Work performed
pricr to the Effective Date of a resulting Contract.

Ethical Requirements

From the time this RFP is published until a contract is awarded, no Vendor shall offer or give. directly or indirectly,
any gift, expense reimbursement, or honorarium, as defined by RSA 15-B, to any elected official, public official,
public employee, constitutional official, or family member of any such official or employee who will or has
selected, evaluated, or awarded a contract. Any Vendor that violates RSA 21-G:38 shall be subject to
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prosecution for an offense under RSA 640:2. Any Vendor who has been convicied of an offense based on
conduct in violation of this section. which has not been annulied. or who is subject to a pending criminal charge
for such an offense, shall be disqualified from responding to the RFP, and every such Vendor shall be disqualified
from bidding on or responding to any RFP or similar request for submission issued by any state agency. A Vendor
that was disqualified under this section because of a pending criminal charge which is subsequently dismissed,
results in an acquittal, or is annulled, may notify the department of administrative services, which shall note that
information on the list maintained on the state’s internal intranet system, except in the case of annulment, the
information, shall be deleted from the list.

SECTION 8 —- CONTRACT TERMS AND AWARD

Non-Exclusive Contract

Any resulting Contract from this RFP will be a non-exclusive Confract. The Siate reserves the right, at its discretion,.
to retain other contractors to provide any of the Services identified under this RFP or make an award by item,
part or portion of an item, group of items, or total Proposal.

Award
If NHDRA decides to award a contract as a result of this RFP process,.any award is contingent upon approval of
the Contract by Governor and Executive Council of the State of New Hampshire.

Standard Contract Terms

NHDRA will require the successful bidder to execute a Not to Exceed contract using the Standard Terms and
Conditions of the State of New Hampshire which is attached as Appendix B; FORM P37 AGREEMENT AND
STANDARD TERMS AND CONDITIONS.

The Term of the Contract will be for (1) year from the Effective Date. The contract term may be extended (3)
three times , each time by an additional term of 1 year at the sole option of NHDRA, subject to the parties' prior
written agreement on terms and applicable fees for each extended term.

NHDRA may consider modifications of this form during negotiations. To the extent that a Vendor believes that
exceptions to the standard form contract will be necessary for the Vendor to enter into the Contract, the Vendor
should note those issues during the Vendor Inquiry Period. NHDRA will review requested exceptions and accept,
reject or note that it is open to negotiation of the proposed exception at its sole discretion. If NHDRA accepts a
Vendor's exception, NHDRA will, at the conclusion of the inquiry period, provide notice 1o all potential vendors of
the change to the P-:?? and indicate that change is available to all potential bidders.

Any exceptions to the standard form contract that are not raised during the Vendor Inquiry Period are waived.
In no event is a Vendor to submit its own standard contract terms and conditions as a replacement for NHDRA's
terms in response to this RFP.

It Awarded a Contract, the Vendor must complete the following sections of the attached State of New

Hampshire Form #P-37;

Section 1.3 Vendor name

Section 1.4 Vendor address

Section 1.11  Vendor signature

Section 1.12  Name & Title of Vendor signor

Section 1,13  Acknowledgements

Section 1.13.1 Signature of Notary Public or Justice of the Peace

Section 1.13.2 Name & title of Notary or Justice of the Peace

¢ Provide certificate of insurance with the minimum limits required as described below.

+ Provide cerlificate of workers' compensation.

o Provide a certificate of good standing from the NH Secretary of State or proof of your completion of and
payment for the start of the registration process.
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Certificate of Insurance

Vendors awarded a contract(s) shall be required to submit proof of Comprehensive General Liability prior to
performing any services for NHDRA. The coverage shall include general liability insurance against all claims of
bodily injury, death or property damage. in amounts of not less than $I 000,000 per occurrence and $2,000,000
aggregate.

Termination _

NHDRA shall have the right to terminate the Contract at any time by giving the successful Vendor a thirty (30)
day written notice.

Vendor Certifications

All Vendors must be duly registered as a vendor authorized to conduct busmess in the State of New Hampshire.

e STATE OF NEW HAMPSHIRE VENDOR APPLICATION: Prior o award, Vendors must have a completed
Vendor Application Package on file with the NH Bureau of Purchase and Property. See the following
website for information on obtaining and filing the required forms {no fee):
https:/{DAS.NH.Gov/Purchasin

o NEW HAMPSHIRE SECRETARY OF STATE REGISTRATION: An award, in the form of a contract(s}, wil_ ONLY
be awarded to a Vendor who is registered to do business AND in good standing with the State of New
Hampshire. Please visit the following website to find out more about the requirements for registration with
the NH Secretary of State: htips.//www.s0s.nh.gov/corporagte.

o CONFIDENTIALITY & CRIMINAL RECORD: If required by the using agency. the Vendor will have signed by
each of its employees or its approved sub-contractor(s), if any, working in the office or externally with the
State of New Hampshire records a Confidentiality form and Criminal Record Authorization Form. These
forms shall be returned to the individual using agency prior to the start of any work.

Invoicing
Invoices shall be submitted after completion of work to NHDRA. Payment shall be paid in full within thirty {30)

days after receipt of invoice and acceptance to NHDRA's satistaction.

Payment .

Payments shall be made via ACH or Procurement Card (P-card = State issued procurement card) unless
otherwise specified by NHDRA. Use the following link to enroll with the State Treasury for ACH payments:
hitps://www .nh.qov/treasury/state-vendorsfindex.him

Notification and Award of Contract(s)

Award results will not be given by telephone. For Vendors wishing to attend the proposal closing, only the
number of vendors submitting responses will be made public. Specific response information will not be given out.
Proposal results {vendor names and rank or scores) will be made public five days prior to submission to Governor
and Council for final approval of the contract(s).

Proposal results may be viewed on the State's website at: https://das.nh.gov/Purchasing {vendorresodrces.osg
when they become public.
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APPENDIX A: OFFER

Vendor hereby offers to perform the Services to the Siate of New Hampshire Department of Revenue
Administration as specified at the prices quoted below, in complete accordance with general and detailed
specifications and requirements included herewith. : '

Cost of Proposed Solution: Table 1

This table is provided for cost comparison only and shall not be deemed to reflect actual purchases.

Cost ltem - - Hours Hourly Rate - | Hours X Hourly-Rate
Develop, maintain and implement a strategic 78D $ $ '
communications and public relations plan
Develop and maintain a strategic 18D $ $
communication and initiative calendar for the
State ‘
Develop and maintain influencer list for NHDRA 8D 3 $
Develop and maintain relationship tuilding TBD $ $
program for Meals and Rentals Tax Operators .
Develop and maintain a media initiative 18D $ $
program both reactive and planned

Total Cost il $

VENDOR CONTACT INFORMATION: .
- Please provide contact information below for a person knowledgeable of and who can answer questions
~ regarding this bid response.

Contact Person . Local Telephone Number Tolt Free Telephone Number
E-mail Address Company Websile DUNS #
Vendor Company Name Vendor Address

Note: To be considered, proposal must be signed and notarized on front cover sheet in the space provided.
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APPENDIX B: FORM P37 AGREEMENT AND STANDARD TERMS AND CONDITIONS

" SAMPLE FORM TO BE COMPLETED UPON AWARD

FORM NUMBER P-37 (version 5/8/15)

Notice: This agreement and all of its attachments shall become public upon submission to Governor and
Executive Council for approval. Any information that is private, confidential or proprietary must
be clearly identified 10 the agency and agreed to in writing prior to signing the contract.

i

AGREEMENT
The State of New Hampshire and the Contractor hereby mutually agree as follows:
GENERAL PROVISIONS
1. IDENTIFICATION. -
1.3 State Agency Name . 1.2 State Agency Address
1.3 Contracior Name 1.5 Contractor Address
1.5 Contractor Phone 1.6 Account Number 1.9 Compiletion Ddte 1.8 Price Limitation
Number
1.9 Contracting Officer for Stote Agency ' 1.125tate Agency Telephone Number
1.11 Contractor Signature .| 1.12 Name and Title of Contractor Signatory
1.13 Acknowledgement: State of . County of
On . before the undersidne‘d officer, personally cbpeored the person identified in block 1.12,

or satisfactorily proven to be the person whose name is signed in block 1.11, ond acknowledged that s/he
executed this document in the copacity indicated in block 1.12.

1.13.1 Signature of Notary Public or Justice of the Peace

[Seal]

1.13.2 Name and Title of Notary or Justice of the Peace’

1.14 State Agency Signature 1.15 Name and Title of State Agency Signatory

Date:

1.19 Approval by the N.H. Department of Administration, Division of Personnel (if applicable)

By: : Director, On:

1.20 Approvdl by the Attorney General (Form, Substance and Execution} {if applicable)

By: On:
1.21 Approval by the Governor and Executive Council ’

+
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By: : on:

2. EMPLOYMENT OF CONTRACTOR/SERVICES TO BE PERFORMED. The State of New Hampshire, acting through the agency identified in biock
1.1 {“State™}, engages conlractor identified in block 1.3 {“Contractor”] to perform, and the Contractor shall perform, the work or sale of
goods, or both, identified and more particularly described in the attached EXHIBIT A which is incorporated herein by reference (“Services”).

3. EFFECTIVE DATE/COMPLETION OF SERVICES.

3.1 Notwithstanding any provision of this Agreement to the contrary, and subject to the approval of the Governor and Executive Council of
the State of New Hampshire, if applicable, this Agreement, and all obligations of the parties hereunder, shall become effective on the date
the Governor and Executive Council opprove this Agreement as indicated in block 1.18, unless no such opproval is required, in which case
ihe aAgreement sholl become effective on the date the Agreement is signed by the State Agency as shown in block 1.14 (“Effective
Date"). . .

3.2 1 the Contractor commences the Services prior to the Effective Date., all Services performed by the Contractor prior to the Effective
Date shall be performed at ihe sole risk of the Contractor, and in the event that this Agreement does not become effective, the State shall
have ne liability to the Contractor, including without limitation, any obligation to pay the Contractor for any costs incumred or Services
performed. Confractor must complete all Services by the Completion Date specified in block 1.7,

4, CONDITIONAL NATURE OF AGREEMENT. Notwithstanding any provision of this Agreement o the contrary, all obligations of the State
hereunder, including, without limitation, the continuance of payments hereunder, are contingent upon the availabilily and continued
appropriation of funds, and in no event shall the State be liable for any payments hereunder in excess of such available appropriated
funds. In the event of a reduction or termination of appropriated funds, the State shall have the right to withhold payment undil such funds
become available, if ever, and shall have the right to terminate this Agreement immediately upon giving the Conlractor notice of such
termination, The State shall not be required io franster funds from any other account to the Account identified in block 1.6 in the event
funds in that Account are reduced or unavailable.

5. CONTRACT PRICE/PRICE LIMITATION/ PAYMENT.

5.1 The contract price, method of payment, and terms of payment are identified and more particulory described in EXHIBIT B which is
incorporated herein by reference.

5.2 The payment by the State of the contract price shall be the only and the complete reimbursement to the Contractor for all expenses, of
whatever nature incurred by the Condractor in the performance hereof, and shall be the only and the complete compensation to the
Conftracior for the Services. The State shall have no liability to the Contractor other than the contract price.

5.3 The Siate reserves the right to offset from any amounts otherwise payable to the Conlractor under this Agreement those liquidated
amounts required or permitted by N.H. RSA 80:7 through RSA B0:7-C or any other provision of law,

5.4 Notwithstanding any provision in this Agreement to the conirary, and notwithstanding unexpecied circumstances, in no event shall the
total of all payments authorized, or aclually made hereunder, exceed the Price Limitalion set forth in block 1.8.

§. COMPLIANCE BY CONTRACTOR WITH LAWS AND RE\GULATIONSI EQUAL EMPLOYMENT OPPORTUNITY.

6.1 In connection with the performance of the Services, the Confractor shall comply with all statutes, laws, regulations, and orders of
federal, state. county or municipal authorities which impose any obligation or duty upon the Contractor, including, but not fimited to. civil
rights and equal opportunity laws. This may include the requirement to ulilize auxiliary aids and services 1o ensure that persons with
communicaiion disabilities, including vision, hearing and speech, can communicate wilh, receive information from, and convey
information to the Contractor. in addition, the Contractor shall comply with all applicable copyright laws.

6.2 During the term of this Agreement, the Contractor shall not discriminale against employees or applicants for employment because of
race. color, religion, creed, age, sex, handicap: sexual orieniation, or national origin and will take affirmative actlion 1o prevent such
discrimination,

6.3 If this Agreement is funded in any part.by monies of the United States, the Coniractor shall comply with all the provisions of Executive
Order No. 11246 (“Equal Employment Opportunity”), as supplemented by the regulations of the Uniled States Department of Labor {41
C.F.R. Parl 60), and with any rules, regulations and guidelines as the Stale of New Hampshire or the United States issue to implement these
regulations, The Contractor further agrees to permit the State or United Stales access to any of the Contractor's books, records and
accounls for the purpose of ascertaining compliance with all rules, regulations and orders, and the covenants, ierms and condilions of this
Agreement.

7. PERSONNEL,

7.1 The Contractor shall ¢t its own expense provide all personnel necessary to perform the Services. The Contractor warrants that all
personnel engaged in the Services shall be qualified to perform the Services, and sholl be properly licensed and otherwise aulhorized to do
50 under all applicable laws,

7.2 Unless otherwise aulhorized in writing, during the term of this Agreement, and for a period of six {6) months after the Completion Date in
block 1.7. the Contractor shall not hire, and shall not permit any subconfracior or other person, firm or corporation with whom it is engaged
in a combined efiort to perform the Services to hire, any person who is a State employee or official. who is materiolly involved in the
procurement, administration or performance of this Agreement, This provision shall survive termination of this Agreement,

7.3 The Contracting Officer specified in block 1.9, or his or her successor, shall be the Siate’s representative. In the event of any dispule
concerning the interpretation of this Agreement, the Confracting Officer’s decision shall be final for Ihe State.
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8. EVENT OF DEFAULT/REMEDIES.

8.1 Any one or more of the following octs or omissions of the Contractor shall constitute an event of default hereunder {"Event of Default™):
8.1.) failure to perform the Services satisfactorily or on schedule;

8.1.2 failure to submit any report required hereunder: and/or

8.1.3 failure to perform any other covenant, term or.condition of this Agreement.

8.2 Upon the occurrence of any Event of Default, the State may take any one. or more, or all, of the following actions:

8.2.1 give tHe Coniractor awritten notice specifying the Event of Delfault and requiring it 1o be remedied within, in the absence of a greater
or lesser specification of lime, thirty {30) days from the date of the notice; ond it the Event of Detault is not timely remedied. terminate this
Agreemenl, effective two (2] days after giving the Contractor nofice of termination;

8.2.2 give Ihe Contractor a written notice specifying the Event of Defaull ond suspending all paymenis 1o be made under this Agreement
and ordering that the portion of the contract price which would otherwise accrue to the Contractor during the period from the date of
such nofice until such time as the Stale determines that the Contractor has cured the Event of Default shall never be paid 16 the
Confiractor;

8.2.3 set off against any other obligations the Stale may owe 1o the Condraclor any damages the Siate suffers by reason of any Event of
Default: and/or

8.2.4 treqt the Agreement as breached ond pursue any ol ils remedies ot law or in equity, or both.

9. DATA/ACCESS/CONFIDENTIALITY/ PRESERVATION.

2.1 As used in this Agreement, the word “data” shall meon all information and things developed or obtained during ihe performance of, or
acquired or developed by reason of, this Agreement, including. but not imited to. all studies, reports, files, formulae, surveys, maps, chars,
sound recordings, video recordings. pictorial reproductions, drawings, analyses, graphic representations. compuler programs, computer
printouts. notes, letters, memoranda, papers, and documents, all whether finished or unfinished.

9.2 All data and any property which has been received from the State or purchased with funds-provided for thot purpose under this
Agreement, shall be the property of the State, and shall be returned to the State upon demand or upon termination of this Agreement for
any reason.

9.3 Confidentiality of data shall be governed by N.H. RSA chapter 21-A or other exnshng law. Disclosure of data requires prior written
opproval of the Stale.

10. TERMINATION. In the event of an early termination of this Agreement for any reason other than the completion of the Services, the
Contractor shall deliver to the Contracting Officer, not later than fifleen {15) days after the date of termination, a report {“Termination
Report") describing in detail all Services performed. and the contract price earned, to and including the date of termination. The form,
subject matter, content, and number of copies of the Termination Report shall be idenlical to those of any Final Report descnbed in the
cflcched EXHIBIT A, .

11. CONTRACTOR'S RELATION TO THE STATE. In the performance of this Agreement the Coniractor is in all respects an independent
confracior, and is neither an agent nor an employee of the State. Neither the Contractor nor any of its olficers. employees. agents or
members shall have authority 1o bind the State or receive any benefits, workers' compensation or other emolumenis provided by the Srate
to its employees.

12. ASSIGNMENT/DELEGATION/SUBCONTRACTS. The Coniractor shall not assign, or otherwise transfer any interest in this Agreement without
the prior written nolice and consent of ihe State. None of the Services shall be subconiracted by the Conlracior without the prior writien
nofice and consent of the State.

- 13. INDEMNIFICATION. The Contractor shall delend, indemnify and hold harmless the State. its officers and employees, from and agoinst
any and all losses sufered by the Stale, its officers and employees, and any and all claims, liabilities or penalties osserted against the State,
its officers and employees, by or on behalf of any person, on account of, based or resulting from., arising oul of {or which may be ciaimed
1o arise out of) the acts or omissions of the Coniractor. Notwithstanding the foregoing. nothing herein contained shall be deemed to
conslitute a waiver of the sovereign immunity of the State, which immunity is hereby reserved fo the State. This covenant in paragroph 13
shall survive the termination of this Agreement.

14. INSURANCE.

14.1 The Contractor shall, at its sole expense, obtain and mainlain in force, and shall require any subcontractor or assignee to obtoin and
maintain in force, the following insuronce:

14.1.1 comprehensive general fiabiiity insuronce against all claims of bodity injury, declh or properly damage, In amounts of not less than
$1.000,000per occurrence and $2,000,000 aggregate ; and

14.1.2 special cause of loss coverage form covering all property subject to subparagraph 9.2 herein, in an amount not less than 80% of the
whole replacement value of the property.

14:2 The policies described in subparagraph 14.1 herein shall be on pohcy forms and endorsements cpprqved for use In the State of New
Hampshire by the N.H. Depariment of Insurance, ond issued by insurers licensed in the State of New Hompshire.

14.3 The Contractor shall furnish to the Conlracting Officer identified in block 1.9, or his or her successor. a certificate(s} of insurance for all
insurance required under this Agreemend!, Contracior shall also furnish to the Contracling Officer identified in block 1.9, or his or her
successor, certificate(s} of insurance for all renewcl[s) of insuronce required under this Agreement no later than thirty (30} days prior to the
expiration date of each of the insurance policies. The certificate(s) of insurance and any renewdals thereof shall be attached and are
incorporated herein by reference. Each certificate(s) ol insurance shall contain a clause requiring the insurer to provide the Contracting
Officer identified in block 1.9, or his or her successor, no less than thirty {30) days prior written notice of cancellation or modification of the
policy.
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15, WORKERS' COMPENSATION.

15.1 By signing this agreement, the Coniracior agrees, certifies and warrants that the Coniractor is in compliance with or exempt from, the
requirements of NLH. RSA chapter 281-A {"Workers' Compensation®).

15.2 To the extent the Contractor is subject to the requirements of N.H. RSA chapier 281-A, Coniracior shall maintain, and require any
subcontractor or assignee to secure and mainiain, payment of Workers’ Compensation in connection with activities which the person
proposes to undertake pursuant to this Agreement. Coniractor shall furnish the Contracting Cfficer idenlified in block 1.9, or his or her
successor, proof of Workers' Compensation in the manner described in N.H. RSA chapter 281-A and any applicable renewal(s) thereof,
which shall be attached and are incorporated herein by reference. The State shall not be responsible for payment of any Workers'
Compensation premiums or for any other claim or benefit for Contractor, or any subconiracior or employee of Contractor, which might
arise under applicable State of New Hampshire Workers” Compensation laws in connection with the performance of the Services under this
Agreement.

16. WAIVER OF BREACH. No failure by the Slate to enforce any provisions hereof atier any Event of Default shall be deemed o waiver of s
rights with regard to that Event of Default, or any subsequent Event of Defaull. No express failure 10 enforce any Event of Default shall be
deemed a waiver of the right of the Stale 1o enforce each and all of the provisions hereot upon any further or other Event of Default on the
part of the Coniracior.

17. NOTICE. Any notice by a parly hereto to the oiher party shalt be deemed to have been duly delivered or given at the time of mailing by
ceriified mail, postage prepaid, in a United Stales Post Office addressed 1o the pariies at the addresses given in blocks 1.2 and 1.4, herein.

18. AMENDMENT, This Agreement may be amended, waived or discharged only by an instrument in writing signed by the parties hereto
and only affer approval of such amendment, waiver or discharge by the Governor and Executive Councll of the State of New Hcmpshlre

unless no such approval is required under the circumstances pursuant 10 Siate law, rule or policy.

19. CONSTRUCTION OF AGREEMENT AND TERMS. This Agreement shall be construed in accordance with the laws of the Stote of New
Hampshire, and is binding upon and inures 1o the benefit of the parties and their respeclive successors and assigns. The wording used in
this Agreement is the wording chosen by the parties 10 express their mutual intent, and no rule of construction shall be applied agcunst orin

favor of any party.

20. THIRD PARTIES. The parfies hereto do not intend 1o benefit any third parties and this Agreement shalf not be construed o conter any
such benefil.

21. HEADINGS. The rieadings throughout the Agreement are for reference purposes only, and the words coniained therein shall in no way
be held to explain, modify, amplify or aid in the interpretation; construction or meaning of the provisions of this Agreement.

22. SPECIAL PROVISIONS. Additional provisions set forth in the altached EXHIBIT C are incorporated herein by reterence.

23. SEVERABILITY. In the event any of the provisions of this Agreement are held by a court of competent jurisdiction to be contrary fo any
state or federal law, the remaining provisions of this Agreement will remain in full force and effect.

24, ENTIRE AGREEMENT. This Agreemeni, which may be executed in a number of counterparts, each of which shall be deemed an original,
consiilutes the enfire Agreement and understanding between the parties, and supersedes all prior Agreements and understandings
relating hereto.
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APPENDIX C: CONFIDENTIAL INFORMATION CONTRACT PROVISIONS

Any and all information contained in or connected to a bid or Proposal that a vendor considers confidential
shall be clearly designated in the following manner:

If the Vendor considers any portion of a submission confidential, they shall provide a separate copy of the full
and complete document, fully redacting those portions by blacking them out and shall note on the applicable
page or pages of the document that the redacted porticn or portions are “confidential.” Use of any other term
or method, such as stating that a document or portion thereof is "proprietary”, "not for public use”, or “for
client's use only”. will not effectively designate the material as confidential. In addition to providing an
additional fully redacted copy of the Proposal submission to the person listed as the point of contact on Page
one [1) of this document, the identified information considered to be confidential must be accompanied by a
separate letter stating the rationale for each item designated as confidential. In other words, the letter must
specifically state why and under what legal authority each redaction has been made. Submissions which do
not conform to these instructions by failing to include a redacted copy (if required). by failing to include a letter
specifying the rationale for each redaction, by failing to designate redactions in the manner required by these
instructions, or by including redactions which are contrary to these instructions or operative law may be
rejected by the NHDRA as not conforming to the requirements of the Proposal. The NHDRA will generally
assume that a Proposal submitted without an additional redacted copy contains no information which the
Vendor deems confidential. Proposals which contain no redactions, as well as redacted versions of submissions
that have been accepted by the NHDRA, may be released to the public, including by means of posting on
state web sites.

NHDRA shall have no obligation to maintain the confidentiality of any portion of a Proposal or related material,
which is not marked in accordance with the foregoing provisions. I is speéificolly understood aond agreed that
the Vendor waives any claim of confidentiality as to any portion of a response fo this RFP that is not marked as
indicoted above, and that unmarked (or improperly marked) submissions may be disseminated to any person,
without limitation. Marking an entire Proposal, attachment or full sections thereof confidential without taking
info consideration the public's right to know shall neither be gccepied nor honored by the State.

Notwithstanding any provision of this request for submission to the contrary, proposed pricing shdll be subject to
public disclosure REGARDLESS of whether or not marked as confidential.

If a request is made to the State by any person or entity to view or receive copies of any portion of a Proposal
and if disclosure is not prohibited under NH RSA 21-G:37 or any other applicable law or reguiation, Vendors
acknowledge and agree that the State may disclose any and all portions of the proposal or related materials
which is not marked as confidential. In the case of Proposals or related materials that contain portions marked
confidential, the State shall assess what information it believes is subject to release: notify the bidder that the
request has been made; indicate what, if any, portions of the Proposal or related material shall not be released;
and notify the Vendor of the date it plans to release the materials. The State is not obligated to comply with @
Vendor's designation regarding confidentiality. The State shall have no obligation to advise a Vendor that an
individual or entity is attempting to electronically access, or has been referred to, materials which have been
made publicly available on the State's web sites.

By submitting o Proposail, the Vendor ogr-ees that unless it obtains and provides to the State, prior to the date
specified in the notice described in the paragraph above, a court order valid and enforceable in the State of
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New Hampshire, at its sole expense, enjoining the release of the requested information, the State may release
the information on the date specified in the notice without any liability to the Vendor.

Notwithstanding NH RSA 91-A:4. no information shall be available fo the public, or to the members of the
general court or its staff concerning specific responses to this RFP from the time this RFP is published unfil the
closing date for responses.
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APPENDIX D: RFP 'I'RANSMITI’AL LETTER

Dcm;: —f)/ a':“l \01

Point of Contact: Roger Marchand

STATE OF NEW HAMPSHIRE REQUEST FOR: PROPOSAI. TRANSMITTAL LETIER

Telephone: 603-230-5074

Email; rogermarchond@drcnhgov .

Proposal/ lnvﬂaﬁon Name: Shahgfc Commumcaﬂons cnd Publc Relations Services for the DRA
RFP Number: REV 2019-01
RFP Posted Dale (on or'by): 3/8/2019

" RFP Closing Dote and Time: 4/02/2019 @ 1:30 PM (EST)

(Insert name of signor| EJ . Pols E.2Y _ onbehalfof HONTAGME. COM . fnsert name of entity submitiing a proposal
{colleclively refermed to as “Vendor"| hereby submits an offer as contained in the wiitten proposal submitied herewith [ “Proposal’] 1o the State.of
New Hompshire In response to RFP # 2019-01 for Stratégic Communlcollons cnd Public Re!oﬁons Services fof the NHDRA {the " RFP“I ct the pricals)
quoted herein in-complete occordcnce with the RFP :

vendor attests to the fc:ct that;” .

Rl ol ol st

The Vendor has reviewaed and agreed to be bound by the RFP..

The Vendor has not ditered any of the longuage or other provusions contained in the RFP document.

The Proposal Is effective for a pariod of 180 days from the RFP.Closing date as indicated above.

The prices Vendor has quoted in the Proposal were estabiished without collusion with other vendors

The Vendar has read and fully undersldnds the RFP

Further, in occordance with RSA 21-4:11c, the undersigned Vendor cerﬂﬂes that neither the Vendor nor.any of its subsidoﬂes olf'limes of

pﬂnclpal officers (principot officers refers 1o individuals with manogement responsibllity for the entity or association):

Q.

b.
c.

Has, within the past 2 yeors, been convicted of, or.pleaded guilty to..a viokation of RSA 356:2. RSA 356: 4, or-any. stoie or tederal low or -
county or munlclpd ordlnance prohibiting spacified bidding practices, of involving antitrust violations, which has not been unnuiled
‘Has been prohlbiled aither permonenﬂy or lemporarily, from participating In any public works pro{ecr pucsuanl 1o RSA 638: 20; -

Has praviously provlded fatse. deceptive, or fraudulent information-on a vendor code number. opphccﬁon form, or any other document
submitted to tha State of New Hampshire, which information was not comected as of the time of the filng: a bid, propasdl, or quolcﬂon
Is currently debomed from performing work on any project of the lederal govemmant or the govarnment -of any slate;

Has, within the past 2 years, lalled to cure a detault on ‘any confract with the federal government or the govermment of ony state;

Is presenﬂy sub]ecf fo c:ny oider of the depoﬂmenl of labor, the depcmmem of employmenl secuntv or any Glher state deportmsni
agency, board. or commlsslon nndlng that the applcun! Is notin compticnce with the requlremenis of 1he Iaws or ruies that the
‘depor’trneni agancy board, or corr'missron Is charged with implementing;

other state departmanl ogency. board. or commlsslon which sanction o pemlty has not been fully dischcrgod o tulfilled;

Is cumently sewing a sentence or [s-subject 10 [} conﬁnuing oF. unrulﬁued pencny for cmy crime or violaﬂon noted in this secﬂon

Has falled or negiected to cidvise the NHDRA of any conviction, plen of guiliy or firiding refative lo any crime or vidlation noted ln this
saction, or ol‘ any debarmenl within 30.days of-such con\dchon plea, ﬂndlng or debarmeni ot . '
Has been plcced on, Ihe debared porlies Ilsi descﬂbed in RSA 2I 4:1}-c within the pasl year: -

Aufhorlzed Slgnor's ﬁﬂe E‘V’D
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APPENDIX D: RFP TRANSMITTAL LETTER
STATE OF NEW HAMPSHIRE REQUEST FOR PROPOSAL TRANSMITTAL LETTER

Date: ' . Company Name:
Address:

Point of Contacl: Roger Marchaond
Telephone: 603-230-5074 ) .
Email: roger.marchand@dra.nh.gov. .

Proposal Invitation Name: Strategic Communlications and Public Relations Services for the DRA
RFP Number: REV 2019-01 _ -

RFP Posted Date (on or by): 3/8/2019

RFP Closing Date and Time: 4/02/2019 @ 1:30 PM (EST)

[Insert name of signor) . on behait of linsert name of entity submitling a

proposal {collectively relermed to as “Vendor") hereby submils an offer as contained in the written proposal submitted herewith {"Proposal”}
to the State of New Hampshire in response to RFP # 2019-01 for Strategic Communications and Public Relctions Services for the NHDRA (the
“RFP"] at the price(s) quoted herein in complete accordance with the RFP. - 4

-

vendor attests to the fact that:

The Vendor has reviewed and agreed 1o be bound by the RFP.

1.

2. The Vendor has not altered any of ihe language or other provisions contained in the RFP document,

3. The Proposal is effective for a period of 180 doys from the RFP Closing date as indicated above.

4. The prices Vendor has quoted in the Proposal were established wilhout collusion with other vendors, - \

5. The Vendor has read and fully understands the RFP.

6. Further, in accordance with RSA 21-1:11-c, the undersigned Vendor cerfifies that neither the Vendor nor any of iis subsidiaries, olf liates or

principal officers (principal officers refers 1o individuals with management responsibility for the enlily or association): '

a.  Has, within the past 2 years, been convicted of, or pleaded guilty to. a violation of RSA 356: 2 RSA 356:4, or any state or federol law
or county or municipal ordinonce prohibiting specified blcldmg practices, or involving anfitrust violations, which has not beén
annulied;

b. Has been prohibiled, either permanently or temporarily, from participating in any public works project pursuant to RSA 638:20;

c. Hos previously provided false, deceptive, or fraudulent information on a vendor code number application torm, or any other
document submitted 1o the State of New Hompshire, which information was not comected as of the fime of the filing o bid.
proposal, or quotation;

d. Is currently debared from performing work on any project of the federcl government or the government of any state;

e. Has, wilhin the past’2 years, failed 10 cure a default on any Contract with the tederal government or the government of any state;

Is presently subject to any order of the depariment of laber, the department of employment security, or any ofher state

department, agency. board, or commission, finding thai the applicant is not in compliance with the requirements of the laws or

rules that the department, agency, board, or commission is charged with implementing: '

g. s presently subject to any sanction or penally finally issued bythe department of labor, the depariment of erriploymenl securily,
or any other state depariment, agency, boaord, or commission, which sanction or penalty hias ndt been fully discharged or fulfilled;

h. s currently serving @ sentence or is subject to a coﬁtinuing or.unfulfiled penalty for any crime or violation noted in.this section;

i. Has failed or neglected 1o advise the NHDRA of any conviction, plea of guilty, or finding relative to any crime or violation noted in
this section, or of any debarment, within 30 days of such cenviclion, pleo, finding. or debarment; or

—

i.  Hos béen placed on.the debared parlies list described in RSA 21-1:1 1-c within the past year,
Authorized Signor's Signature Authorized Signor's Title
NOTARY PUBLIC/JUSTICE OF THE PEACE . -
COLUNTY; STATE:
Signed and sworn to (or affirmed) beforemeon____ - (date) by (name) as
(titte) of (name of party on behall of whom this attesiation is:made).
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(Notary Public/Justice of the Peace)

My commission expires; __ {Date)

EXHIBIT G

PROPOSAL FOR
SERVICES

MONTAGNE April 2019

COMMUNICATIOND

Vendor Coniact Info

VENDOR CONTACT INFORMATION:

EJPowers {603)_644-3200 N/A

Contact Person Llocallelephane Humber Toll Fre e Telaphons Number

epowers@montagnecom.com www.montagnecom.com

E-tnai Addresy Campary Website

012632740 Montegne Communicalions

DUKS = Vendor Company Hame

814 Hm Sireet, Suite 205, Manchester, New Hampshire, 03101

Venaor Addre:s
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a) Executive Summary

Montagne Communications (Montagne) has been working o advance the
New Hampshire Department of Revenue Administration’s [DRA) mission since
2016. Aninitial public relations engagement to raise awareness for DRA's Tax
Amnesty program resulted in the state nelting nearly $19 miillion in unpaid
taxes - $3 million over legislalive estimates,

Following the success of that campeign. Montagne analyzed DRA's
communicalions and outreach efforls. We performed an extensive
communicalions and marketing audit and developed a straiegy designed to
develop a consistent messoge and elevate DRA's brand, bumnishing the
image of the agency in the eyes of key stakeholders.

As you will see in the full case study in Section C, we have successfully
delivered on that plan, delivering measurable results. In the process, we have
created a strong partnership and we look forward the opportunity to continue
our work fogether.

The following slide outlines the methodology we undertook for opproaching
our work for DRA.

a) Executive Summary

Montagne has developed o five step process tor designing cbent campaigns and delfvering measurnble results.

“*Wo hove aready completed this process lor DRA, enabling us seamiessly conhnue our work and continve to creale success,.””

STEP 1 STEP 2 STEP 3 STEP 4 STEP 5

Strategy, . Reporting
Messaging D;’;ghccl - Anatyze
& Content & Optimize

Step 1 - Discovery enabled us 1o immerse oursedves fully in DRA™s brand and ask direct questions which enabled us to befter
identify DRA's business goals ond objectives, meet the team. and realize the vision. DRA status; Completed

Step 2 - Audience Assessmenl identifies key cudiences and media outlels they are influenced by. We have developed
comprehersive media lists including leading local, regional and national media outlets, to industry publicatiors, niche outlets.
and select blogs. We also have developed comprehensive key stakeholder Ists for intemal and externai audiences and
shategies for reaching them, DRA Status: Completed {hut always updaling)

Step 3 - Shiategy. Messaging & Content - Once audiences and key media were defined. we developed @ 12-month stralegy
and editonal calendar for reaching these audiences, along with largeted messaging, conten! and factics. ’
DRA Stotus: Completed - a detailed work plan is included in the proposal

Step 4 - Techcal Deployment — Previous tactics are outlined and future are defined in the proposal,

DRA Status: Completed / Ongoing
Step 5 - Reporting - Evaluating our progress, providing measureabie results and optimizing our sttategy and tactics on a regutar
basis is key to creating ongoing success, We hold weekly meetings to review octive projects and provide menthly media
COvercpe reporis 1o recap and Mmeasure our SUCCesses. DRA Stotus: Ongoing
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b} Company Profile

Montagne is northern New England's premier strategic communications
firm. Qur team is comprised of veteran communicotions and markeling
professionals and former journalists.

We have developed impactful campaigns utilizing all forms of
communications for corporate clients, government agencies, startups,
and nonprofits.

Ouwr firm stands apart from compelitors by providing:
» Senior partners who actively work on your account
+ Size that offers depth, yet personal attention
+ Creglive, savvy, scrappy approach

b} Profile & Capabilities.
PUBLIC & MEDIA RELATIONS |

COMMUNITY RELATIONS
CORPORATE COMMUNICATIONS |
SOCIAL MEDIA

Full legal nome: Montagne
Communications, LLC

Year business started: 2007

CRISIS COMMUNICATIONS |

I
I
. | I
Slate of incorporation: -
New Hampshire |  EXPERIENTIAL MARKETING |
I
I
I

Location of headquarters: ADVERTISING & M-ARKEUNG I

Manchester, NH

MEDIA PLANNING & BUYING |

Curnrent number of employees:
Seven full-time

WEBSITE DEVELOPMENT |

| PUBLIC AFFAIRS & ISSUES ADVOCACY
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W Ehy M L A Y
) Exper:ence in Prowdmg o S:m:lor Serwce

JPAEER TR \FPIEA \PAIRN (PRITR pugs |

BACON SCENTED

L S ) ,OOOI o003 |

N

The nation’s fust lotiery turned to Montagne as it prepared to launch world's first bacon-
scented instant ticke!. We develop an integrated strategic communications campaign
including media relations, experiential marketing [mobile “bacon ruck”™). oggressive
reporier outreach and facilitated media interviews. The response was overwhelming.
. Coumey Sefvec More than 600 local, regional and national medio outlels covered the story, generating
Over $2 Bulor 220 kst 1,010,228 impressions and 1.4 billion unique online visitors. Most importondly. | Heart
Bacon became one of the NH Lottery’s fastest-selling scralch tickels.

iy

)
c) Egpenence Iy

NO TAXATION ON OUR LIBATIONS!
B PITI RS G e

NH Liquer & Wine Qutlets are lamously known for providing the widest selection of nome brand wine and
‘\‘Pu,, . spirits at low prices and no taxes, With more than nalf of consumers coming from out-of-stale, we were
4 lasked with developing o compeling campaoign 1o raise consumer awareness and engagement. “"No
“ Taxation on Our Libations,™ a natiorwide sale offering consumers up to 13% off purchases [double their
“ \\‘ \ stotes sales tax) was iounched via onintegrated PR and marketing campaign. Montagne led the PR
‘ & effon, generating more than 80 individuat pieces of locdi, regional and national coverage yiekfing 33.2
//' < million impressions. The program was NH Liquor & Wine Qutiet’s most successiut promotion in temms of
s media coverage and engagement as more thon 45,000 individuals from 44 states joined ifs emaoil list to
redeem the savings. 8
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P

Planet Filness is one of the country's leading health ond wellness companies. They turned to
Monlagne to develop and launch a pilot community-relafions program to help teens develop
life-long exercise habits. The result is the PF Teen Summer Challenge, which enabled 15- o 17-
vear-olds to work out for free at any Planet Filness location in New Hampshire over the summer,
when they didn't have access to their school gyms or sporting events. The launch was a
resounding success with more than 100 media oullels covering the story, resulling in neardy
450,000 print impressions. 424,000 broadcast impressions and 31.8 million online impressions.
Most importonily, more than 2,500 New Hampshire teens participated, logging 12,000 visits.

c) Experience

Client references

NH Liquor Commission

Joseph Mollica

Chairman

4603.230.7005
joseph.mollica@liquor.state.nh,us

NH Loftery Commission

Maura McCann

Direclor of Marketing
4032717001
Maura.McCann@lottery.nh.gov

Planet Fitness

McCall Gosselin

Director of Public Relations
403.750.0001x199
McCallGosselin@pfhg.com

Dartmouth-Hitchcock Health
Jennifer Gilkie

Vice President, Communications
403.450.3082
Jennifer.E.GilkieGHitchcock.org

Client references

NH Department of Revenye Administration

Llindsey Stepp
Commissioner
403.230.5010
lindseysiepp@dra.nh.gov

HH Department of Revenue Administration

Carollynn Lear

Assistant Commissioner
403.230.5020
carollynn.lear@dra.nh.gov

& Marketing
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OUR TEAM

RFP REV 2019-01 STRATEGIC COMMUNICATIONS

AND PUBLIC RELATIONS SERVICES FOR THE NHDRA

We offer a seamless, inlegrated team of strategic communications professionals with exlensive state-agency experience.

E.J.
Powess
EVP/Partner

E_L. has successfuly ceveloped ang
execured sTOlegc COMMUNICTLOM
caompagns cesignes 1o help clienn
reacn and infivence oudiencesin
mer bockyard, acros e country
ana cround the wona.

E.). has worved aeross o varnety of
inausties, inchua ng wine and sprifs,
toursm, le'ecom, energy, heaith
care, retald, nospitatty, rea estare,
government, tecn and nonproli,

OUR TEAM

DRA Accounl Team

His experence includes wom with
e Hew Hompsnire Dapartmeant of
Pevenue Aaminisration, e tlew
Hompshire Liquor Commission,
Danmoutn-Hichcock Health, Hew
Hompshire LONtery, Iving Q. e
Hew Hampsnre Divison of Trove;
ana foursm, FQTPOINt
Commurscarons. Fremium Outefs,
Ken's Foods, Laconiq Harey-
Dovkisan, and ihe New Hampshre
Charitable Founaaton.

He has secured covercge
prominent meaio cuten incluang
the New York Times, Good Moming
Amenca, USA Toaay, TME, Parade,
ABC Hews, HBC Hews. tlew Yok
Daly Hews, ine Weamer Channe,
Cricago ibune, Whisey Advocate,
PC Mog and more,

EJ.is actively involved in nis
community. He serves on Ine toara
of Drecton of Stay Wom Play HH
ano Cothobe Charities Hew
Hampsnire. He is o fouraing memoer
0! Butding on Hope: 5 a past cnar
of Share Our Srengtn’s Tante of tne
Haton Manchester, past char of Mme
Manchester Young Professionats
Hetworr ond the MH Siarup
Cholenge,

EJ. is o membar of me 2008 chass of
Leadership Gregler Manchester, In
2010, he was recognized by he Hew
“ompshire Union Leader as one of
e s1g1a’s 40 emergng leagern
unaer the age o} 40. That year he
ano received me Tobern B. Jolicoeur
Schooi Communily Service Award
far ns work on benalf of Eateneqls
HH,

In 2012, e was named Hew
Hompshre Chariadle
Founaaton's Emengng Leagerin
the Monchesler Region ond was 0
member of the 2014 exass af
Legdennp Hew Hampshre,

EJ. gragugted from Saint Anseim
Colege, where ne wudied at the
Hew Hampshze imstinte of Potlcs
ond received 0 BA in Positcs and a
Cerficate in PUbiic Polcy.

Grgce Ames
Senior Accoun!
Executive

GIoce AMmes wors Qi O Senior
ACCount BxeCulve 01 Montagne
COMMURICaTONI, Provia rg wppen
10 ine cccount team in a vanely of
areas wnich incilude, but are not
limired to, cfent services, commundy
relations, megio oulreach,
deveiopmen] anyg gsttuhon of
peess releases and specal event
planring..

DRA Accounl Team
{Continued)

In QYUirLon to execytng me aaiy
raetics of the HH Depariment of
Tevenue AQMIrisTghon’s srulegic
pian, Groce's experence inchuoes
work wim the HH Division of fravel
and Toursm, HH Lguor Commission,
Concorg Segiona Viia anc Pyramao
Hoel Group.

Grace's abdity to snare chent
messagng With ine rght gudience
ngs resated inlocal regiona ana
acronal coverage In puotcctons
such os Forbes.com, Inc., Associcred
Press, Boston Globe anc WMUR.

Groce aiso serves as o leay socal
medio expert in geveXypng content,
1Toregies anag cOOMOINGNNG ofpanic
ang sponsored intiatvas acos
varylng enannes,

Prioe 10 joining Montagre
Communicatons in 2015, Groce
WOrreg a1 0 BOston, Mofsachuserts-
baied putic relotom agency.,
where $he wis resportsitie for
SUPPONG COPOraTe petitoring
iniriatives, thougnt leocdennip
Progroms ang oggressively pursuing
megio 10 secure coverage for ner
mix of tecnnoiogy ana heaihcare
cfents rang ng from smai siartups o
gioDal, publicly-nela nRousehotd
brands.

Gruce receivea ner bachelor of Aarn
degree in Communicahons with @
concentoron in Megio Stugies ana
O QoyDie minor in Puttic Relanors
ang Adverising from froncin Pierce
University it Rindge, New Hampshre.
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'd) Strategic Communications and Public Relations

Methodology - We pride ourselves on our media and public relations services, It is at the core of our services and what
sels us opart from competitors. Anyone (well, almost anyone} can droft o press release and send it 1o general media
addresses. We distinguish ourselves by knowing how to correcily pockage a story, what methods we should use o
communicate it {press release, media pitch, simple email}), who to communicate it to [leveraging our deep media
connects) and never giving up. We aggressively, but respeciiully, undertake media relations {ollow-up for every press
release or medio pitch, calling and emailing re porters o actively pitch your story. It's the reason we have been successful
securing continuous coverage for DRA ond why we have been successtul 03 on agency for 12+ years.

Client List - See next page.
Describe a campaign that increased visibifity and awareness - 5ee DRA Tax Amnesty case study.
Approach in vlilizing PR to support a mission or business campaign - See Dartmouth-Hitchcock cose siudy.

Appioach to strategy planning / evaluation - Qur history with DRA, doting back to the Tox Amnesty campaign, the
research we have underiaken, the communications audit and assessment, five step process and success over the past
yvear, showcases our critical thinking, strategic planning and ability to deliver results. Weekly status meelings ensure we are
in synch with DRA priotities and ouwr regulor communication enswes we have an undersionding of what s happening ot
the agency. Our ability to quickly react fo unforeseen events [ex: ciminal actions}, capitolize on cumren! events/trends
{ex: tox low changes) and translote complicated topics 5o the “average person” can understiand, demonstrotes crticol
thinking 1o best serve DRA.

t

\Aanseuacsmy

TS Shdp— - bbb

Think Orgen!

M Jncxl)mns Nm% Cabletnr IRViNG

We've created
success for i
global, national LACONE

and regional PAn e ,...":.:"’..‘::.'_ @

brands. N
P AAIAN XX Ctizens Bank- ﬂ e

ALENZOANDLLS

CMlerrimack [T "'&2""

PREAIL AL
ONILE s

N\ ey e

“
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Montagne is the public relations agency ol recerd for Dartmouth-Hitchcoch: Health (D-HH). New Hampshire's
largest private employer and the state’s only academic health system. When D-HH tasked us with creating a
campaign related to thelr work to combat the opicid crisis, we developed an integrated strategic
communications ccmpcngn to elevate the awareness of D-HH's decodes-ong elforts in this area ond highlighs
their collaboration with vanous clinical and commurnity partners. The "Opioid Colloborative Forum - Qur famibies,
our chidren. our future,” was kaunched, the firs! in a planned series on opicid-elated topics and issues. Fegtured
speakers included NH Governor Chris Sununu, US Senator Jeanne Shaheen, various clinical experts from D-HH
and other organizations, and keynole speaker, Vice Admizal Jerome M. Adams. MD, MPH, Surgeon General of
the United Stales. Thanks o ow ability 1 carelully develop a compeling story around this sensitive topic and our

“ itcheock media relations strategy. the event resulled in o sold-ou! attendance. More than 70 local, regiona and national
media outlets reported on the event, resulting in 55 million combined impressions and increased awareness lor
D-HH's innovative work and support to combat this crisis.

d) Strategic Communications and Public Relations

When the Depariment of Revenue Administration (DRA|} sought to launch their one-
time tax amnesty program to help raise crilical revenue for the New Hampshire
Genercl Fund, they turned to Monlagne Communications,

Montagne and a portner odvertising agency were tasked with creating @
communications and marketing olon that would alert and encouroge taxpayers of
the opportunity 1o pay any outstundmg taxes without penatlty {and with 50% of
accrued interest) within a imited window of time anad help DRA collect
approximately $14 milien in overdue taxes.

Montagne developed an integrated strategic communications plon, hyper-targeting
the iargest segments of tax amnesty program participant pepulation through a mix of
earned media (web, ptint, TV and rodio) and direci-to-taxpayer efforts.

A M N E 5 T Y We identified key interest groups that could serve os conduits 1o the target
\v‘/ populations, with an emphasis on those owing business taxes {$14 milion owed by
4,200~ individuals) ond meals & renials tax {$6 milion owed by 5,800+ individuals}. We
identified ond conducted outteach o occountants, lowyern, trade associations,
chambers of commerce and more to secure placement in their e-newsletters and on

their websites and sociol media accounts in an effort to reach iheir membership.
{Continued)
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d) Strategic Communications and Public Relafions

We also researched and developed comprehensive local and regional media Tists,
dratted and distibuted press releases announcing the program lounch and a kasi-
chance opportonity.

Our aggressive media relations foliow-up and preparation of key. spokespeople via
the develoomenit of talking points resulted in the {ollowing results:

Total medio coverage: 31 printfradio/TV/online clips
Total impressions: 209,255
Total Unique Online Visitors: 10.8 miflion

Qur outreach led to more than 15 key stakeholder groups disseminating our materials

-
A M N E 5 T Y 1o more than 31,584 recipients.

\.‘/ Most importantly, our two-gnd-a-haif-month cumpa?gn detied expeclations, netting
$18.9 million in owed taxes - 53 million more than was initially anticipated.

d) Strategic Communications and Public Relations

Based on the success of the Tax Amnesty program, and Montagne's proven track record of delivering results,
the Deportmenti of Revenue engaged Montagne ogain to assist with a full external comrmunications audil.

Following a discovery session with DRA to determine intemal perception and goals, we assessed communication
1o key audiences through interviews with siekeholders [M&R operators, CPAs and accountants). We also
evaluated DRA's communications vehicles [presentations, individual web pages, fliers, e-blasts, letters, re ports
and TIRs).

Key takeaways included:
Impressions respondents have don’t akvays refllect realily (infrequent communicotion/training sessions}
Existing content is perceived as satisfactory but additional resources are missing
Staflis friendly. helpful and prempt but colloteral does no! consistently reflect this
ME&R Operators are largely unaware of what DRA does beyond collecting taxes
No system for ensuring key communication is received and undersiood

We presented the complete findings with recommendations for improved content, communicatlion vehicles,
protoco! and execulion. The agudit served as the foundaotion for o detoled communications plan with tactics
moving forward.

Page 44 of 51
Contractor Initials
Date




RFP REV 2019-01 STRATEGIC COMMUNICATIONS
AND PUBLIC RELATIONS SERVICES FOR THE NHDRA

d} Strategic Communications and Public Relations

Our afEha . The Plan In Aclion

Movt Lindey Soopp NHS now chicf mvaffis . -
m -u.-_w_—m il From January 2018 through current day. Montogne has written and distributed 10

press releases that proactively announce key milestones, underscore the
Depeoriment’'s mission, and highlight positive initiotives thot benefit the Stote. All have
resulted in local, statewide, ond in some cases, national media coverage.

First Female Commissioner

Top 10 Filing Tips for New Haompshire Toxpayers

New Assistant Commissioner

Patential Impact of Federal Tax Reform on BPT Taxpayers

Properly Tax Relief Program

Reterence Guide of 2018 Tox Changes

Annual Repori Reveals $2.3 Bilion in Taxes Last Year, Improved Internal Efficiency
and Customer Service

New State-of-the-Art Revenue Inlormation Management! System

Mashuo Man Fleads Guilly in Federal Courl to Evading State Tobacco Excise Tox
Tax Season Resources

d} Strategic Communications and Public Relations

In addition to engaging media throughout the state and region, Montagne created,
developed and launched two stakeholder relationship building compaigns.

MAR Operator Engagement - Montagne developed o letier that was sent to all
~ ey el e operators, ond a flier distributed at in-person events, engaging this group of
(‘l} wamqum«d parniculady hard-tosteach taxpayers. An email account was established 1o open'a
~=2-0RA £ Dﬂrieﬂ,c‘?\_ direct line of communication from operators with ideas on how DRA canimprove,
; The messoge reinforced that DRA is a supportive resource, and the tactic inviled
growth of DRA’s fimiied emoil daiabase, which will be used as elecironic
communication increases. This initiative is ongoing.

Chamber of Commerce Engogement - To again reiterate the messoge that DRA is
a supportive resource for faxpayers, we engaged chambers of commerce across
the stale to offer in-person tax season . educction sessions with DRA. Durng sessions,
DRA provides an overview of relevant businesses.taxes, legisotive changes, filing
ond tox form tips. and answers questions from attendees. The program recenily
launched, ond thus far turnout has been sirong and feedback has been positive
from both Chambers and atiendees,
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‘.d} Strategic Communicafions and Public Relations

Prior to the communications program we estabfished, DRA had no proactive media
strategy - so all coverage was reactionary and the message was uncontrolted. By
implementing a proactive approach, we con direct the narative of each lopicin a
" way that reflects DRA positively and redirect inquiries when necessary.
L REYA 0
é""W"'gl’ M\ ! While the majority of cur efforts are proactively driven, we support inbound requests
i1l that come to DRA or 1o us directly. These efiorts have included fielding media

m requesls and the support/development of statements/messoging related jo.
Federal tax cuts
COoNCOR D& o - MoNTTOR Marjuana tax revenue

Crminal investigotions

Education tax credits

Third porty tax remission and collection - Airbnb, Pricefine

As a result of our program, DRA has been published in 23 New Hampshire pubdlications
and 45 regional and national publications since January 2018,

Media resulls from our initiatives are reflected in the {ollowing slide.

d] Strategic Communications and Public Relations

T
Meusuring Efecliveness - Monlagne ulilizes Meltwater, an Al-driven media intelligence software to moniter and

measure our effectiveness and ROI. The following is @ look back at the results we have generated for DRA since
January 2018:

Total Volume of Clips:

Total Impressions:
The total number of print subscnptions and broadcast viewership where articles
appeared

Total Unique Visitorz:
The total number of new monthly visitors to websites where online articles appeared

Total Ad Value:
The fotal value of article space or airtime for onfine, pnnt and broadcast clips

QOverall Tone/Faverability of Media Mentiona:
Tone is a value used to rank the confent of an arficle as posilive, negative or neulral

Page 46 of 51 6
Contractor Initials

Date




RFP REV 2019-01 STRATEGIC COMMUNICATIONS
AND PUBLIC RELATIONS SERVICES FOR THE NHDRA

d)Strategic Communications and Public Relations

Detailed Work Plan

Montagne met with DRA in December o discuss the prior year's program. Key lakeaways were thal the initiatives that
involved hands-on trainings (such as property {ox relief sessions) ond data-driven reports generated the most interest from
media. Bosed on our analysis, and the focus DRA outlined for 2019 {RIMS. M&R operators), we created o month-by-month
calendar of initiatives thot engages medio and DRA's key stakeholders. 3y proactively disttibuting press releases, pitching
local, regional and national media, and by communicoting these initiatives to DRA's various audiences through digilai
and written communication vehicles, we anticipate o regular and ongoing positive presence for DRA in the medio.

IMonth Imtiative Tactic Target Audience [Status & Next Steps

Apnl |aldean xhater 3aniencing Press smrewdde b degondliententing scneduled tor 41168; Montagne
Folow-up predt reieate aepenang on euicome of Telegse/Pich [Media 0 draft a press release foCowing
ropocco rax froud cose kentencing

Iprector of Municipal & Property New Hire Press S:otewie & TegionalDRA sUbMIttng name 10 G&C for 4112
[Announcement Telegie/Pich [Meaio meenng; Montagnre 10 droft press release
ignign? ingataua’s background and role of the } angd schegue input con

hviion

how & moderale Income Homeowners Property Tax’ Press Statewide Medio; A pplications colected between May 1-

Refief Applications ) Teleqase/Picnh [Feaitorns, Lenaers, llune 30; DRA 1o scheduse pelp sesdons:

Higrign: progrom aeals, geacines and help resources iAssociotons & rﬂontugne to aroft pres releote
Groups

d}Strategic Communications and Public Relations

Detailed Work Plan

Moniagne met with DRA in December to discuss the prior year’s program. Key takeoways were that! the inilictives that
involved hands-on trainings (such as property tax relie! sessions) and data-driven reports generated the most interest from
media. Based on our anatysis, and the {ocus DRA oullined for 2015 (RIMS, M&R operalorns), we created a monih-by-month
calendar of initiatives that engages media and DRAs key stakeholders. By proactively distributing press releases. pitching
local. tegional and national media, and by communicating these initiatives to DRA’s vasdous ocudiences through digitol
and written communication vehicles, we anticipatle a regulor and ongoing posilive presence for DRA in the media.

iMonth Initiqtive factic Target Audience |Status & Next Steps

Aprid |aldean Khater 3enfencing Press Statewide L Fegonalilentencing scheduled Iof 4/18; montagne
Follow-up press release depanding on ouicome of Telease/Pitcn [Meaia o araf o press releme folowing
fooocco 1ax froud cose sentencing

IDwrector of Municipal & Froperty New Hire Press Sratewice L Regional|DRA sUuDMITRg nome to GAC for 4117
lAnnouncement Feleqse/Pitch [Mecia meerng: Montogne to amtt press release
Higntign: inaividuat's beckground and role of the lano schedue input cal

v ision

hehed Applicahom FeleQia/Pien [Reqlors, Lencers, lune 30 DRA to schedute help sessions:
Mignign! progrom de:aits, deaaines ana hep resowrces |Associotons & Monrugne to araf prets releote
Groups

ylow & Moderate mcome Homeowners Property Tax Press Statewice mMedia: lApplicatons colecreq petweaen May 1-
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d)Strategic Communications and Public Relations

Detailed Work Plan {Continved}

iMonth

mitiative

Tactic

Target Audience

Status & Next Steps

June

spotiigh! on MLR

Hgnlign: group as top revenue generator for state;
Hgniign: DRA's effon 10 suppon group mrougn
presence o1 summer lars R festivals

Press Releqse/
Events)

S:atewnde Meaia L
ML? Operators

[Team o imentfy branded presence at
fummer event; Montagne jo araft press
reiease

RUAS Traming Videos
nremainitaive 10 De shared onge Completed with
Foltout

=0lou! #1 Taxpayers

Team o coorgingle fiming session o be
publistea on Granite Tax Connect page

legslatrve Changes
IDepending ©n ouwicome, to Nignight sgnifcant
lenanges

Press
Relegie/Piich

Statewide Megia

Sesson cdjoums in tne summer; Team to
getamnine aregs 1o highSight

seplember

fown Tax Kote Educabion
[Expianaton of process and dspei misconceptons;
[Ffarge! town olffces

Press
Reteqse/Pitch

Sratewice Meaio

Rael are set $amng in October; DRA 10
provigde cocumens for Montagne to ami!
mateniats

RIMS Road 3hows
o2 A wil offer aemo sessions for tax professionals

lIrepenon
[demos

O ®1 Taxpayen

feam 1o defermine opporunites based on
kohedued events

d)Strategic Communications and Public Relations

Detaitled Work Plan (Conlinved)

IMonth

Inihative

Target Audience

Status & Next Steps

jOclober

Jannual Reporl
Fgnignt DRA accomplisnments

Press
Ferease/pitcn

Stotewde Meaia

[DRA to provide grat: of report in kate-Sepl.;
[Team 1o getermine areas 1o rignlignt

November

L3 RoBout 01 Go-live
Announce gvaoicbility of user poricl ond bockground
jon techrotogy/ capabiliies

Press
Telegia/Piten

Siolewice, fegonal
B Noronol Medis

IMonzagne 1o amit pres release anc piach
targets

ntagne Repart
Fecap of 2017 resulrs

2019 rutatves
Teview 4
2 euin

Internal

IMOnag ne 1o prepare na aslivet 0 repon
fo! irftatves ara resuins

2020 Communitahions Calendar
IPlonning ana establisning upcoming plan

|Pran

Teom 1o NONC Pt Session on 2020
lobjecryes for o PR pran

ICriminal Convichans or Slaff Updates
Depending on status of curen? opportunities

Presy
Qelease/Pich

Mecio

Stiewide & Regonalileam 0 evalugie OpPOMIMzes

Tax $eoson Educahon
Hionlight resournces for tfaxpayen

‘IPrass Release/
Event{s}

SratevAne Meaio;
Chambers o

Commerce

valuate oppartunity fo recreale with
ifferent chomben

Eosea on succes of pilo! program. team o
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\

‘e) Value Added Services

As noted in our capabilities, we offer o Iull suite of communications services to our clients and are oble lo create
customized compoigns based on client goals and objectives.

With a client list spanning multiple industzies, from local. notional and global companies, to nonprofits and startups, we
bring a unique perspective to our work, which is a benefit to our clients.

Most imporianily, we understand New Hampshire, state government in particular, and the unique chaollenges faced in
your roles. We have worked with numerous stote agencies and govemment! entities over our years at Montagne and in
pror capacities. They include:

New Hampshite Depariment of Revenue Adrministration
New Hampshite Liquor Commission

New Hampshire Loltery Comumission

New Hompshire Division of Travel & Tourism Development
New Hompshire Department of Transportation

NH Business Finance Authority

live Free & Start

Deparment of Resources and Economic Development

BUDGET & TIMELINE

While a specific budget was not defined, based on our experience, we recommend the following budge! af our
discounted state agency rate of $125/hour (standard hourly rate s $150/hour). This would enable ys to provide o
high tevel of service and address the items outlined in the detailed work pian.

Cost ltem Hours Houry Rate Hours x Hourly
{rnonthly) Rate
{monthly)

Develop, maintain and implement ¢ strategic ¢ $1,250
communications and public relations ptan

Develop and maintain o strategic commurication and : $250
initiative calendar for the Stale

Develop and maintain influencer fist for NHDRA $250

Develoo and mainiain relationship building program for ! $250
Medais and Rentak Tax Operators

Devetop and maintain a media intiative program both
reactive and planned

Total Monthly Hours & Budget
Total Annual Hours & Budget
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THANK YOU

603.644.3200 www.MontogneCom.com
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Attachment B Offer Sheet

BUDGET & TIMELINE

While a specific budget was not defined, bosed on our experience, we recommend the following budget al our
discounted siate agency rote of $125/hour [standard houdy rate is $150/hour). This would enable us to provide a
high level of service and address the items oullined in the detailed work plan.

Cost ltem Hours Hourly Rate Hours x Hourly
{monthly) Rate

{monthly)

Develop, maintain and implement a strategic
communications and pubiic relations plan

Oevelop and maintain a strotegic communication and
initiotive calendar for the Siate

Develoo and mainiain influencer list for NHDRA
Develop and maintain relationship building program for
Medls arnd Renitak Tax Operators

Develop and maintain a media inftiative program both
reactive ond planned

Total Monthly Hours & Budget
Total Annual Hours & Budget )
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State of New Hampshire
Department of State

CERTIFICATE

I, William M. Gardner, Secrctary of Statc of the State of New Hampshire, do hereby certify that MONTAGNE
COMMUNICATIONS, LLC is a New Hampshire Limited Liability Company rcgistered to transact busincss in New Hampshire on
Apnl 12, 2007. | further certify that all fees and documents required by the Secretary of State's office have been received and is in

good standing as far as this office is concerned.

Business 1D: 576010
Centificate Number: 0004502814

IN TESTIMONY WHEREOF,

I hereto sct my hand and causc to be affixed
the Seal of the Stare of New Hampshire,
this 22nd day of April A.D. 2019,

L

G ok

William M. Gardner

Sccretary of State -

1



Certificate of Authority

- Corporate Resolution

Seo H I ncherme ahrgne , hereby certify that | am duly elected Clerk/Secretary
. '(Nam_e) . . '

of K . | hereby certify the following is a true c'opy of

{NaMe of Business}. : o
avote taken at a meeting of the Board of Directors/shareholders, duly called and held on Sz "-S,“ "\ :
at which a quorum-of the Directors/shareholders were present and voting.

VOTED: That E ! QON&S/ E' [ . is duty authorized to enter a contract on
. .-{Nam and Tt!e)

d ith the State of New Hampshire and any of its
(Name of Cdrporation or LLC)" :
agencies or departments and further is authorized to execute any documents which may in

his/her judgment be desirable or necessary to effect the purpose of this vote.

| hereby certify that said vote has not been amended or repealed and remains in full force and
effect as of the date of the contract to which this certificate is attached. | further certify that it is
understood that the State of New Hampshire will rely on this certificate as-evidence that the -
person listed above currently occupies the position indicated and that they have full authority to
bind the corporation to the specific contract indicated. :

DATED: 51(5[ Lol ] ATTEST: /W/T_—
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CERTIFICATE OF LIABILITY INSURANCE

DATE [MMWDD/YYYY)
4/3/2019

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

THIS CERTIFICATE 1S ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED

certificate holder in lieu of such andorsement(s).

IMPORTANT: 1f the certificate holder is an ADDITIONAL INSURED, the policy(ies) must be endorsed. If SUBROGATION IS WAIVED, subject to
the tarms and conditions of the policy, certain policies may require an endorsement. A statement on this certificate does not confer rights to the

PRODUCER CORTITY Donna Deyo
Wieczorek Insurance PHONE {603)668-3311 ] IF:Jé Ny, 1802 449-0413
166 Concord 8t. ADDRESS: donnalwizinsurance.com
INSURER{S) AFFORDING COVERAGE NAK #
Manchester NH 03104 INSURER A: Paerless Indemnity 18333
IKSURED INSURER B: Liberty Mutual 24198
Montagne Communications, LIC INSURER € : Axis Surplus Insurance Company
814 Elm Street Suite 205 INSURER D ;
INSURER E :
Manchester NH 03101 INSURER F :
COVERAGES CERTIFICATE NUMBER:1%-20 AI REVISION NUMBER:
THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED, NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT QR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.
ADDL [SUBR|
) TYPE OF INSURANCE N0 Loy POLICY NUMBER (MO} | (MO VLY LTS
X | COMMERCIAL GENERAL LIABILITY EACH OCCURRENCE [3 1,000,000
[DAMAGE TO REN
A cLamsmaoe | x ] occur | PREMISES (3 ocourremcal | § 50,000
b4 BZIAS7101717-20 5/21/201% | 5/21/2020 | MED EXP (Any ona person) | § 5,000
|— PERSONAL & ADV INJURY s 1,000,000
GENL AGGREGATE LIMIT APPLIES PER: GENERAL AGGREGATE } 2,000,000
X l POLICY D o D Loc PRODUCTS - COMPIOPAGS | $ 2,000,000
OTHER: : _ 3
COMBINED SINGLE LIMIT
AUTOMOBILE LIABILITY (Ea pecigent) i
ANY AUTO BODILY INJURY {Per person) | $
Ak SamED SChgouLED BODILY INJURY {Per sccident} | §
| NON-OWNED PROPERTY DAMAGE s
HIRED AUTOS AUTOS . (Por accident)
s
| X | UMBRELLA LIAB OCCUR EACH OCCURRENCE s 1,000,000
B EXCESS LIAD CLAIMS-MADE AGGREGATE H 1,000,000
DED [ x I RETENTION § 10,000 | X UBO57101714-20 s/21/201% | s/21/2020 s
WORKERS COMPENSATION PER CTH-
AND EMPLOYERS' LIABILITY YIN STATUTE I [ ER
ANY PROPRIE TORPARTNER/EXECUTIVE EL. EACH ACCIDENT $
QFFICER/MEMBER EXCLUDED?T D NIA
{Mandatory In NH) E.L. DISEASE - EAEMPLOYEE | §
H yes, describe under
DESCRIPTION OF QPERATIONS beiow E.L DISEASE - POLICY LIMIT | §
C |Professional Liability ECNOOOD3099180L 5/25/2018 | 5/25/2019 | Limk 1,000,000

written contract or agreamant.

co-insurance

DESCRIPTION OF OPERATIONS { LOCATIONS | VEHICLES (ACORD 101, Additionst Remarks Schedule, may be attached if more space Is reguired)

Tha certificate holdar is named as Additicnal Insured with regards to liability if required by signed
30 day Cancellation notice exception:
non-payment of premium and/or substantial increase in hazard. Policy BZAS7101714-18 includes Businass
Personal Property in the amount of 58,948 at Replacement Cost cause of losa Spacial Form wich 100%

10 days notice applies for

CERTIFICATE HOLDER

CANCELLATION

Roger .Marchand@dra.nh.gov

NH Department of Revenue Administration
109 Pleasant St.

PO Box 457

Concord, NH 03302-0457

|

SHOULD ANY QF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DEUVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZED REPRESENTATIVE

ik

IRobert Wieczorek/OMD

ACORD 25 (2014/01)
INS025 (201401

© 1988-2014 ACORD CORPORATION, All rights reserved.

The ACORD name and logo are registerad marks of ACORD
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ACORS" . CERTIFICATE OF LIABILITY INSURANCE " 0511612019

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE
HOLODER. THIS CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE
AFFORDED BY THE POLICIES BELOW. THIS CERTIFICATE OF INSURANCE DQES NOT CONSTITUTE A CONTRACT BETWEEN THE
ISSUING INSURER(S), AUTHORIZED REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy(les) must be sndorsed. If SUBROGATIONIS WAIVED,
subject to the torms and conditions of the policy, certaln policies may require an endorsement. A statoment on this certificate does
not confer rights to the certificate holder In lleu of such endorsement(s).

AP INTEGO INSURANCE GROUP LLC | ConTacT ae:
AP IN INSU '
76250845 PHONE (877) 287-1316 FAX - (083) 4436112
375 WOODCLIFF DRIVE STE 103 {AC, Mo, Bl : (A, Hor
FAIRPORT NY 14450 E-MAIL ADDRESS:
INSURER(S) AFFORDING COVERAGE NAICH
‘ INSURER A : The Twin City Fire Insurance Company 20459

INSURED INSURER B : ’ \
MONTAGNE COMMUNICATIONS LLC p——
814 ELM ST STE 205 e
MANCHESTER NH 03101-2130 :

. INSURERE :

. INSURERF :

COVERAGES CERTIFICATE NUMBER: REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED.TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED.NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN (S SUBJECT TO ALL THE
TERMS, EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

INSR] ADDL |BUBR \CY NUMBER POLICY EFF POLICY EXP
TR TYPE OF INSURANCE wvn POLICY NUMBE oy LIMITS
COMMERCIAL GENERAL LIABILITY EACH OCCURRENCE
Icwus-moe Doccun . BRMAGE TO RERTED
|PREMISES (Fa ocaumencs
MED EXP {Any one person)
PERSONAL & ADV INJURY
| GEN'L AGGREGATE LIMIT APPLIES PER: ‘ GENERAL AGGREGATE
PoucY D JECT El Loc PRODUCTS - COMPIOP AGG
OTHER:
COMBINED SINGLE LIMIT
AUTOMOBILE LIABILITY
— [Ea sccident) ‘
ANY AUTO . BODILY INJURY (Per person)
[~ | ALL OWNED SCHEDULED )
| |auros AUTOS BODILY INJURY {Per sccident)
HIRED NON-OWNED PROPERTY DAMAGE
| | auTos " | auros {Per sccidect)
|| umerELA LAB || m EACH OCCURRENGE
EXCESS LIAB
MADE AGGREGATE
peo] IRETENTION $
WORKERS COMPENSATION - . ) X |PER OTH-
AND EMPLOYERS' LIABILITY :
;:;PR TORPARTNER/EXECUTIVE Yin : . E.L. EACH ACCIDENT $100,000
. RE .
A OFFICERMEMBER EXCLUDED? ' E Na 76 WEG GD0758 04/24/2019 | O4/24/2020 () ‘ysease £ EMPLOYEE $100,000
{Mancatory In NH) :
i yes, describe under E.L. DISEASE - POLICY LIMIT $500,000
DESCRIPTION OF OPERATIONS below
DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES {(ACORD 101, Additional Remarks Schedule, may be attached If mors space Is required)
Those usua! to the Insured's Operations. ’
CERTIFICATE HOLDER CANCELLATION
New Hampshire Department of SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED

Revenue Administration BEFORE THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED
100 PLEASANT ST IN ACCORDANCE WITH THE POLICY PROVISIONS.

CONCORD NH 03301-3852 AUTHORIZED REPRESENTATIVE

© 1988-2015 ACORD CORPORATION. All rights reserved.
ACORD 25 (2016/03) The ACORD name and lcgo are registered marks of ACORD




